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ABSTRACT 

 
The i21st icentury ihas ibeen iconsidered ithe irenaissance iperiod iof iAfrican idesign. iAfrican 

idesign iis ia icreative istyle iof isolving isocio-economic iproblems iutilizing ithe iAfrican 

ienvironment iand ithe idiverse iculture ias ia isource iof iinspiration. iAfrica iis ia isource iof ivibrant 

idesign iinspiration iand iingenious icontextual isolutions ito ivexing ichallenges. iThe iAfrican 

idesigns ihave igained ivisibility inot ionly iin iAfrica ibut ialso ibeyond ithe icontinent iacross iEurope 

iand imany iparts iof ithe iworld. iThe iincreasing ipresence iof iAfrican iart iin iEurope icame iat ia itime 

iwhen imany iWestern iartists iwere isearching ifor ia inew iartistic ivocabulary. i 

 
 

Consumers iare ialways ilooking ifor inewness iand ias isuch ithe iAfrican idesign idue ito ithe 

iample isource iof iinspiration iis ialmost itaking iover iin ithe iworld iof idesign. iThere iare imany 

isources iof iinspiration ifor iAfrican idesigns. iThe iAfrican iwildlife ihas ialso igotten iattention iin 

iterms iof iinspiration iand ithis istudy irevisits ithe irich iAfrican iwildlife ias ia isource iof 

iinspiration ito isolve ia iproblem. iThis istudy isummarizes ia istyle iborn iout iof ithe iAfrican 

iwildlife ito icreatively icome iup iwith isolutions ithat irespond ito ithe iinsatiable ineeds. i 

 
 

This istudy ifocused ion iupcycling iand isummarized ithe iexisting ibody iof iliterature ito ifoster 

ia irobust iunderstanding iof ithe iconcept iand iin ieffect icontribute ito iwaste imanagement ithrough 

imaterial ispecification. iEmotional idesign iis iencompassed iin ithis istudy ias ia iguide ito ithe 

icomplexity iof iconsumer's ineeds iso ias idevelop isolutions ithat iencompass itheir iexpectations. 
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CHAPTER iI 

 

1.0 iINTRODUCTION iTO iTHE iSTUDY 

 

1.1 Introduction 
 

The istudy iwill icomprise iseveral ipractices ithat ihave ibeen iemployed ito irespond ito ithe 

ineeds iof isustainable idevelopment.it iwill ihighlight iupcycling ias ione iof ithe imain ifocuses iof 

ithe istudy iin isustainable idesign. i 

 

 

The istudy iwill ialso ished ilight ion ihow iemotional idesign iwill ibe iintegrated iwith 

iAfrican iwildlife iand iupcycling ito icome iup iwith iinnovative isolutions ito irecreational 

ifacilities isuch ias inight iclubs. i 

 

1.2 iBackground iof ithe istudy 
 

Club iNixen iis ia inight iclub ilocated iin iNairobi iwest ialong iAerodrome iroad inear iNyayo 

istadium.it iwas iformerly iknown ias iKengeles iBar iand iRestaurant ibefore iit iwas ibought iand 

irenamed ito iclub iNixen iby iits iowner. iThe iclub iis ireally ipopular ifor iits iAfrican icuisine iand 

ilive imusic iusually iperformed iby ia ifamous iartist iin iKenya iby ithe iname iKidum. i 

 
 

However, iit iwas inot ibuilt ion ienough iground ispace ito iaccommodate ia ilarge icrowd 

iduring ipeak ihours, itherefore, ias ia iresult, ithe iclub ihas ireally ipoor iventilation ithe iseats iare 

inot icomfortable ito isit ifor ilong ihours iand ithe ivisual iappeal iof ithe iclub iis iblunt. iWith ithe 

irise iof ithe itheory iof iconsumerism ithat iencourages iconsumption, iseveral iproduction 

ipatterns ihave ibeen iemployed iin ithe iproduction iprocess iof igoods iand iservices. iThe 

iresources ifor ithe iproduction iof igoods iand iservices ithat ican imeet imost iof ithe iunlimited 

ihuman ineeds iare ilimited. iSeveral ipractices ihave ibeen iemployed ito irespond ito ithe ineeds iof 

isustainable idevelopment. i 

 
 

Recycling, ire-use, iuse iof isustainable iraw imaterials iand ithe iupcycling iof iwaste iare iamong 

ithe ipractices ithat iensure ia imore isustainable iapproach ito ithe isolving iof ihuman iproblems. iThe 

ilatter, iupcycling iis ione iof ithe ibiggest isteps itowards isustainable idevelopment idue ito iits 

imammoth icontribution ito ithe ireduction iof ilandfills iand ias isuch ienvironmentally ifriendly. 
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iThis istudy ifocuses ion ithe icontribution iof iupcycling ito isustainability ias ichanging 

iconsumption iand iproduction ipatterns iis ione iof ithe imost iimportant ipaths ito ia imore 

isustainable iparadigm. i 

 

 

Marketability iof ia iproduct iis ialso ian iessential icharacteristic iof ian iupcycled iproduct ior 

isolution, iaccording ito iMcDonough iand iBraungart, ithey ishould ibe iproducts ithat igo iup ithe 

iconsumer- igoods ichain ion itheir iextended ilifecycle. iThe iuse iof iupcycling imay ihave iserious 

iimplications ion ithe imarketability iof ithe iproduct icreated iout iof iwaste ibut ithis istudy ifocuses 

ion ithe iAfrican iwildlife ias ian iinspiration ito iturn iwaste iinto iappealing isolutions iand ifor ithis 

istudy, iexterior, iand iinterior isolutions. iThe iAfrican iwildlife iis ione iof iits ikind, iAfrica iis ia 

iregion iwith inatural ifeatures isuch ias imountains, ilakes, irivers, irainforests, ideserts isavanna 

igrassland iand ithe iwild igame ithat iinhabit ithe inatural iecosystem. i 

 
 

The iAfrican inatural ienvironment ias icharacterized iby itypography, iclimate, igeology, 

igeography, iplant ilife, iand ianimal ilife iform ia idistinctive isetting iin iwhich ihuman ibeings 

iconfront itheir idaily ilives. iThese iimmediate isurroundings iare ia irich isource iof iinspiration iin 

ievaluating iday- ito- iday iproblems. iAccording ito iSaki iMafundikwa, ian iAfrican igraphic 

idesigner, i‘inspirations ishould ibe idrawn ifrom iour iexperiences iand iour iimmediate 

ienvironment.’ i"Anything ithat iexists ionly ito isatisfy ithe iego iof ithe idesigners imust ibe 

ieliminated." iSays iEric iReiss. i 

 
 

This istudy ifocuses ion iemotional idesign ito ithe iuser's ifeelings iin ithe ievent iof 

ievaluating iproblems ito icome iup iwith isolutions ithat ievoke iemotions iin ithe iend-users. 

iDesigns ithat itap iinto ithe iusers' iemotions iare iconsidered ito ido imore ithan ijust irespond ito 

itheir istated ineeds iand iprovide ia igreater ilevel iof iuser iexperience-Plutchik’s iWheel iof 

iEmotions. iProducts ithat ipeople ilove iare iproducts ithat ipeople iuse iover iand iover iagain. 

iProducts ithat ithey ilike, ion ithe iother ihand, iquickly islip ifrom ithe iuser's imind iand iare 

ireplaced iin itime iwith iproducts ithat iare iliked ibetter ior ieven iloved. i 

 
 

The icornerstone iof iemotional idesign iis ithe iidea ithat iif iyou ican ielicit istrong iemotions iin 

iyour iusers i– iyou ican iuse ithose iemotions ito ieither icreate iloyalty ior ito idrive ia icustomer ito 
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itake iaction. i 

 

1.3 iProblem istatement 
 

Most ipopular inightclubs iin iNairobi iduring ipeak ihours iusually iaccommodate icustomers 

ibeyond icapacity, itherefore, icreating iproblems isuch ias ipoor iair iconditioning iand 

imovement ihindrance iwhich iAll iof ithis iinfringe ion ithe icustomers’ ineeds ifor icomfort. iThe 

iclub ialso ibeing ipopular iis iblunt iand idoes inot imeet ithe ivisual iappeal iof iits icustomers. i 

 
 

The istudy iseeks ito ifind iways iof iusing ithe iAfrican iwildlife iand iupcycling ito iinspire 

iemotional idesign isolutions ifor ispecific ithe ifields iof iinterior iarchitecture, iexhibition, iand 

idisplay, ifurniture idesign, iand ilandscape ifor inightclubs iin iNairobi. i 

 

1.4 iThe iresearch iobjectives i 

 

 

1.4.1 Main objective  
 

The imain iobjective iof ithis istudy iis ifor ithe ienhancement iof iappeal iof ithe iinterior 

ispace iand ithe ilandscape iof iclub iNixen ithrough iemotional idesign. i 

 

1.4.2 iSpecific iobjective 
 

1. To iunderstand ihow iemotional idesign ican ibe iinspired iby iAfrican iwildlife 

iand iupcycling ito ienhance ithe iappeal iof iinterior ispace. i 

 
 

2. To idetermine ihow iemotional idesign iinspired iby iAfrican iwildlife iand 

iupcycling ican ibe iincorporated ito ienhance ithe ivalue iof iinterior ispace. i 
 

3. To idetermine ithe iextent ito iwhich iclub iNixen iis ian iappealing iinterior ispace. 
 

4. To ipropose istrategies ifor iincorporating iemotional idesign iinspired iby iAfrican 
 

iwildlife iand iupcycling iin ienhancing ithe iappeal iof iclub iNixen ithrough iinterior 

iarchitecture ilandscaping iexhibition iand idisplay iand ifurniture idesign. i 

 

1.5 iResearch iQuestions i 

 

1. How ican iemotional idesign ibe iinspired iby iAfrican iwildlife iand iupcycling ito 

ienhance ithe iappeal iof iinterior ispace? i 
 

2. How  ican  iemotional  idesign  iinspire  iby  iAfrican  iwildlife  iand  iupcycling  ibe 
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iincorporated ito ienhance ithe ivalue iof iinterior ispace? i 

 

3. To iwhat iextent iis iclub iNixen iis ian iappealing iinterior ispace? i 
 

4. What istrategies ican iwe ipropose ifor iincorporating iemotional idesign iinspired iby 

iAfrican iwildlife iand iupcycling iin ienhancing ithe iappeal iof iclub iNixen ithrough 

iinterior iarchitecture ilandscaping iexhibition iand idisplay iand ifurniture idesign? i 

 

1.6 Significance of the Study i 

 

The istudy iis ia istep itowards ia imore isustainable iparadigm isince iit ifocuses ion iupcycling 

iwhich iis ione iof ithe iaspects iof isustainability ithat ihas ibeen idevised ialongside iother iaspects ito 

ilead ithe iway ito isustainability. iThe istudy iwill iinstill ian iunderstanding iamong ithe iyouths iand 

ithe ipublic ias ia iwhole ion ithe iimportance iof iupcycling iand irepurposing iobjects ithey iare ibond ito 

ithrow. iStudents iand iother ienvironmentally iresponsible ipractitioners iwill ithus ibenefit ifrom ithe 

ifindings iof ithe istudy. iSustainability iis ia isocial iissue iand ias isuch ithe ifindings iof ithis iresearch 

iwill ibe ian ianswer ito ithe isocial iproblem iof iwaste imanagement. i 

 
 

A iclean ienvironment iis ia ibenefit ito ithe iinhabitants iof ithe ienvironment. iWildlife iis ian 

ielement iof ithe iAfrican iwildlife ithat ithe iresearch iexplored. iThere ihas ibeen ia iproblem iwith 

ithe iconservation iof iwildlife. iIncreasing ithe inumber iof iwildlife ito iencompass ithe inon-use 

ibenefit iof idrawing iinspiration ifrom ithe ivery iwildlife ianimals iwill ihelp ichange ithe 

iperspective iof ipoachers iand iother ipersons iwhose iactivities iaccount ifor ithe iextinction iof 

ithe ibig ifive iand ithe idepletion iof iother iAfrican iwildlife ielements. i 

 

 

This iwill ilead ito ithe iappreciation iof iwildlife ias ia imajor icontributor ito ithe ieconomy 

ithrough itheir iuse iand inon-use ibenefits iand ias isuch iease ithe itask iof ithe igovernment iand 

iother ibodies icharged iwith ithe iduty iof iconserving iwildlife. iEmotional idesign ihas ibeen iseen 

ias ia iway iof idesign ifor ithe iusers. iThe istudy itakes iinto iconsideration ithe iemotional iresponse 

ito ithe iwildlife iand iinterior ienvironments iof ithe iclub. iSatisfied icustomers iare ithe imost 

iloyal icustomers iand ias isuch ithe istudy iwill ibenefit ithe iowners iof ihotels iwith ithe ievaluation 

iof ithe iproblem iof icustomer iretention. i 

 

1.7 iLimitations iof ithe iStudy i 

 

This istudy iwas icurtailed iby iseveral ifactors.The iextensiveness iof ithe iscope iof ithe istudy iwas 
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ione imajor ilimiting ifactor. iThe itime iset ifor ithe iresearch iwas inot isufficient ito iexplore ithe 

iwhole iscope. iLike iall iprojects, ithe ibudget iwas ilimited idue ito inumerous icosts iincurred 

iduring ithe iconduction iof ithe istudy. iA ilimited ibody iof iliterature ion iAfrican iwildlife ias ian 

iinspiration iproved ito ibe ia ilimiting ifactor iduring ithe istudy. i 

 

1.8 The Scope of the Study i 

 

The iscope iof ithe istudy iwas ibroken idown iinto ithree idistinct iareas: iThe iconcept iscope, 

ithe icontent iscope, iand ithe igeographic iscope. i 

 

1.8.1 iConcept 
 

This istudy ifocuses ion ithe iopportunities iof iimproving ithe iservices iin iKenya iespecially 

iin irecreational ifacilities isuch ias init iclubs iNight iclubs ithrough iupcycling iand iAfrican 

iwildlife ias iinspiration ifor iemotional idesign. iAreas iof iprominence iwill iinclude iinterior 

iarchitecture, iexhibition iand idisplay, ifurniture idesign iand iinterior ilandscaping. i 

 

1.8.2 iContext 
 

It’s ia irecreational ifacility i 

 

1.8.3 iGeographical iAspect 
 

Club iNixen, ithe icase istudy iused iin ithe iresearch iis ilocated iin iNairobi iWest 

ialong iAerodrome iroad iin iNairobi iCounty. i 

 

1.9 iCONCLUSION i 

 

The istudy irelied ion iscientific istudy imethods iof iinvestigation ifocusing ion ithe 

iupcycling iand iAfrican iwildlife ias ia isource iof iinspiration ito isolve iinterior iand iexterior 

idesign iproblems iof iNightclubs iin ia iway ithat iwill ibetter ithe iexperience iof iclients ito ithe 

irecreational ifacilities iin iNairobi. 

 

iCHAPTER iII i 

 

2.0 iLITERATURE iREVIEW i 

 

2.1 Introduction i 

 

Despite ivariations iamong idefinitions, ithere iwere itwo idominant iviewpoints iin ithe isampled 

ipublications. iOne iis ibased ion ithe imaterial irecovery iof iwhich ithe imajor iaim iis ito imaintain 
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ivalue iand iquality iof imaterials isafely iin itheir isecond ilife iand ibeyond iby iimproved 

irecycling ior iremanufacturing. 

 

2.2 iUpcycling 
 

Many iauthors igenerally iagree ithat iupcycling iprovides ireductions iin ienvironmental 

iimpact ior icontributes ito ia ihigher ienvironmental ivalue ior iperformance iof iproducts. 

iBraungart iand iMcDonough isay iindustrial iupcycling ialters ilinear iprogression i'from icradle 

ito igrave' iby imaterial ire-utilization iin isafe, iperpetual icycles, iwhich itherefore ieliminates ithe 

iconcept iof iwaste iand ireduces itoxic imaterials iin ithe ibiosphere. iSimilarly, isome iauthors ipay 

imore iattention ito ithe irole iof iupcycling iin ithe isolid iwaste ireduction ior iat ileast iin idelaying 

ithe iaddition iof iwaste ito ilandfill ior isaving ilandfill ispace iProduct i(re)creation iby iupcycling 

ialso ieliminates ithe ineed ifor ia inew iproduct, itherefore ireducing inew iraw imaterials iuse iand 

iconserving ithe inatural iresources, ias iwell ias ireducing ienergy iusage, iwhich ileads ito 

igreenhouse igas iemissions ireduction. iComparatively, iupcycling iuses iless ienergy ithan 

irecycling. i 

 
 

When iupcycling iis idone iat ihome, iit ican ibe ieven imore ienvironmentally ifriendly ithan 

iindustrialized iupcycling, iin iavoiding iany itransportation iof ithe iproducts. i 

 

2.2.1 Trends in Upcycling Practices i 

 

Enter ithe inewest isustainability itrend iwithin ithe iretail iindustry: iupcycling. iUpcycling iis 

ireusing idiscarded iobjects ior imaterials ito icreate ia iproduct iof ia ihigher iquality ior iperceived 

ivalue ithan ithe ioriginal. iUpcycling ireduces icloth iand itextile iwaste iby ireusing ideadstock ior 

igently iused ifabric ito icreate inew igarments iand iproducts. iUpcycling ican iuse ipre-consumer 

ior ipost-consumer iwaste ior ia icombination iof ithe itwo. i 

 
 

There iis ialso ia inew ieco-centric itrend ithat iuses iplastic ibottles ito icreate iyarns iand imaterials ito 

iproduce ieverything ifrom ijackets iand it-shirts ito ishoes iand iaccessories. iSzaky iexplains ithat ireuse 

iand iupcycling iwere icommon ipractices iaround ithe iworld ibefore ithe iIndustrial iRevolution iand iare 

inow imore icommon iin ideveloping icountries isince isuch icountries isuffer ifrom ithe iuniversal iproblem 

iof ilimited iresources. iRecently, ihowever, ideveloped icountries ihave ipaid imore iattention ito iobject ior 

iproduct iupcycling iin icommercial iperspectives idue ito 
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ithe icurrent imarketability iand ithe ilowered icost iof ireused imaterials. i 

 

 

In ithe iUnited iStates, ifor iexample, ithe inumber iof icommercial iproducts iby iproduct 

iupcycling ihas iincreased iradically. i 

 

2.2.2 Upcycled products 

 

There iare iof icourse iother isources iof iother ipost-consumer iwaste, ino; isailing iboat isails, 

iarmy itents, ihot iair iballoons, ipost ioffice isacks, ifarmers iflour isacks iand idomestic itextiles 

ilike icurtains, inapkins, itablecloths, iand imattress iticking. iSeveral idesigners iare iworking 

ihighly isuccessfully iwith ithe ire-utilization iof ithese imaterials. i 

 
 

Christopher iRaeburn, ithe iwinner iof iLondon iFashion iWeek's iNew iGen iaward, ifirst 

irose ito ifame ithrough ihis ireuse iof imilitary iwaste, iand icontinues ito ido iso ifor isuch ihigh 

iprofile icollaborations ias iwith iSwiss iArmy iKnife iwrites iBrown, iRaeburn ibuilds iclose 

irelationships iwith ithe ilikes iof iVirgin iAirways iand iBritish iRail, ito ireuse itheir 

idecommissioned ihot iair iballoons iand iuniforms, imuch ias iOrsola ide iCastro ibuilds 

irelationships iwith ifactories ito isource iher ipre-consumer imaterials ifor iFrom iSomewhere. 

iPre-consumer iwaste iis imade iwhile iin ithe ifactory, isuch ias ifabric iremnants ileft iover ifrom 

icutting iout ipatterns ior iwood ipieces ileft iover iduring ithe iproduction iof ifurniture. i 

 
 

Postconsumer iwaste irefers ito ithe ifinished iproduct iwhen iit's ino ilonger iuseful ito ithe 

iowner, isuch ias ibroken iconcrete, iold icabinets, iplastic ibags iand ieven irubber itires ifrom 

ivehicles. iSang isays ithat ithe iscope iof iproducts iproduced iby iupcycling ivaries: irugs ifrom 

ifabric iscraps irefashioned iclothes, iremade ifurniture, isoaps, iand ifertilizers i(and ienergy) 

ifrom iorganic iwaste, iartistic iobjects ifrom iscrap imetal, iand ieven ia iwhole ibuilding ifrom 

ireused icomponents ifrom ideconstruction iamong imany iothers. i 

 

2.2.3 iBenefits iof iupcycling 
 

The ibenefits iof iupcycling iwere idiscussed ibased ion ithe ithree ipillars iof isustainability i– 
 

ieconomic, ienvironmental iand isocial isustainability. i 

 

 

Most ipublications ireferred ito ienvironmental iand/or ieconomic ibenefits ibut ifar ifewer 
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idiscussed isocial ibenefits. iEnvironmental ibenefits iincluded isolid iwaste ireduction i(and 

iprevention), ilandfill ispace-saving, iraw imaterials iuse ireduction, ienergy iuse ireduction, iand 

igreenhouse igas iemission ireduction. iEconomic ibenefits iincluded icost isavings iand inew 

iprofit iopportunities ifor imanufacturers, ientrepreneurs iand iconsumers. i 

 
 

Social ibenefits iin ideveloping icountries iare imostly ipoverty ialleviation iand, iin ideveloped 

icountries iare imore irelevant ito ipsychological iwell-being iand isocio-cultural ibenefits ibased ion 

iindividual iupcycling. iBraungart iand iMcDonough iobserved ithat iindustrial iupcycling iaffects 

ilinear iprogression iwhich itherefore ieliminates ithe iconcept iof iwaste iand ireduces itoxic 

imaterials iin ithe ibiosphere. iSimilarly, iupcycling iplays ia irole iin isolid iwaste ireduction ior iat ileast 

iin idelaying ithe iaddition iof iwaste ito ilandfills ior isaving ilandfill ispace. i 

 
 

Product irecreation iby iupcycling ialso ieliminates ithe ineed ifor ia inew iproduct, itherefore, 

ireducing ithe iuse iof inew ivirgin iraw imaterials iand iconserving ithe inatural iresources iwhilst 

ireducing ienergy iusage isince iupcycling iuses iless ienergy icompared ito irecycling. iDesigners 

iand iproduct idevelopers iare itaking igreater iresponsibility ifor ithe iproblems ipresented iby ithe 

iinefficient iand iunsustainable isystems iused ito icreate inew iitems. iUpcycling iseeks ito 

iprovide ia itransitional isolution ito ithe iwaste iproblem, iby ioptimizing ithe ilifetimes iof 

idiscarded iproducts ifrom ian iinefficient isystem, ias itechnology imoves ito idevelop imore 

isustainable iapproaches. 

 

i2.2.4 iEmotional idesign 
 

The iemotional idesign istrives ito icreate iproducts ithat ielicit iappropriate iemotions, ito 

icreate ia ipositive iexperience ifor ithe iuser. iTo ido iso, idesigners iconsider ithe iconnections 

ithat ican iform ibetween iusers iand ithe iobjects ithey iuse, iand ithe iemotions ithat ican iarise ifrom 

ithem. iThe iemotions ia iproduct ielicits ican istrongly iinfluence iusers' iperceptions iof iit. iThere 

iare imany idefinitions iof i“emotions” iin ithe iliterature i(Kleinginna i& iKleinginna, i1981). 

iThey iare imultidimensional, isubjective, icomplex iconcepts. i 

 
 

Admiration, iboredom, ipleasure, istress, ijoy, iand ihate iare isome iof ithe ipossible iemotions 

ithat ipeople ican igenerate iconcerning ithe inear ienvironment. iEmotions iplay ia icentral irole iin ithe 

ihuman iability ito iunderstand iand ilearn iabout ithe iworld. iPositive iexperiences ikindle iour 
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icuriosity, iand inegative iones iprotect ius ifrom irepeating imistakes. iHumans iform iemotional 

iconnections iwith iobjects ion ithree ilevels: ithe ivisceral, ibehavioral, iand ireflective ilevels. iA 

idesigner ishould iaddress ithe ihuman icognitive iability iat ieach ilevel ito ielicit iappropriate 

iemotions ito iprovide ia ipositive iexperience. iA ipositive iexperience imay iinclude ipositive 

iemotions i(e.g., ipleasure, itrust) ior inegative iones i(e.g., ifear, ianxiety), idepending ion ithe 

icontext i(for iexample, ia ihorror-themed icomputer igame). iVisceral iemotional idesign 

iappeals ito iour ifirst ireactions iwhen iwe iencounter ia iproduct. iIt imainly ideals iwith iaesthetics 

iand ithe iperceived iquality ifrom ia imere ilook iand ifeel, iand ithe iengagement iof ithe isenses. 

iHere, iwe iexamine iwhat iinner ior i"gut" ireactions itell ius iabout ian iitem. iBehavioral 

iemotional idesign irefers ito ithe iusability iof ithe iproduct, iour iassessment iof ihow iwell iit 

iperforms ithe idesired ifunctions, iand ihow ieasily iwe ican ilearn ihow ito iuse iit. iBy ithis istage, 

iwe iwill ihave iformed ia imore ijustified iopinion iof ithe iitem. i 

 
 

Finally, ireflective iemotional idesign iis iconcerned iwith iour iability ito iproject ithe 

iproduct’s iimpact ion iour ilives iafter iwe ihave iused iit—e.g., ihow iit imakes ius ifeel iwhen inot 

iholding iit, ior iwhat ivalues iwe ifind iourselves iattaching ito ithe iproduct iin iretrospect. iHere iis 

iwhere idesigners iwill iwant ito imaximize ithe iusers’ idesire ito iown ithat iitem. 
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2.2.4.1 Emotions and Curvilinearity  
 

According ito iPapanek i(1995), iroundness icontributes ito ithe iperceived iyouthful iage iof 

ia iproduct idue ito ian iassociation iwith ia ichild's iphysiognomy. iAs ia iresult iof ithis iassociation, 

icurvilinear iforms ican ievoke ifeelings iof iwarmth iand iprotectiveness iin iindividuals. iCurved 

ishapes iof iinternal ispaces iinvoke ifeelings iof i"joy, iharmony, iand iwell-being" i(Papanek, 

i1995, ip. i229). iPearson i(2001) iemphasized iorganic iforms iand itheir iassociation iwith inature 

iand ithe ihuman ibody. i"Emphasizing ibeauty iand iharmony, iits ifree-flowing icurves i. i. i. iare 

isympathetic ito ithe ihuman ibody, imind, iand ispirit. iIn ia iwell idesigned iorganic ibuilding, iwe 

ifeel ibetter iand ifreer” i(Pearson, i2001, ip. i8). iSalingaros i(1998) ialso iexplained ithat ibuildings 

iwith inatural iand ibiological iforms iappear imore ipsychologically icomfortable. i 

 

 

Madani iNejad i(2007) ifound ithat ipeople iappraised icurvilinear iforms ito ibe ipleasant, 

ielevating, iand ireducing istress. iOther ischolars iwho ifavored icurvilinear iforms iover 

irectilinear iforms iinclude iHesselgren i(1987), iKu¨ller i(1980), iand iShepley i(1981). iMost 

iresearch imeasuring iemotions iutilizes ia isurvey iwhere ithere iare idifferent isettings iwith ithe 

Figure 1 Robert Plutchik COLOUR Wheel OF EMOTION (courtesy of 
google) 
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ivariables iunder istudy. iThe iresponses iof ithe itargeted irespondents iwill ithus iindicate iwhich 

iof ithe iaspect iunder istudy ievokes ipositive iemotions. iQualitative idata ican ibe igathered ito 

ihelp iin iexplaining iwhy iother isettings ielicit ipositive iemotions ithan iothers. iFor iinstance, ithe 

iuse iof ian ionline isurvey ito icollect idata ivia ifour idifferent iinterior isettings ias ivisual istimuli. i 

 
 

The isettings irepresented icontrolled ienvironments iwith ian iemphasis ion iform. iHalf iof 

ithe isettings ihad icurvilinear iforms iand ithe iother ihalf ihad irectilinear iforms. iRespondents 

iare ithen iasked ito ianswer ithe isame iquestions ifor ieach istimulus. iA irepeated imeasures 

idesign iis iutilized. iData iis ithen icollected ivia iMehrabian iand iRussell's i(1974) isemantic 

idifferential imeasures iof iPleasure iand iArousal ito imeasure ithe icircumflexes iof iemotions ifor 

ieach ivisual istimulus iusing i9-point iscales. iEmotional iresponse icomparison ibetween 

i(Pleasure iand iArousal) iand iApproach iresponses ibetween ithe isettings iwith icurvilinear 

ilines iand ithe isettings iwith irectilinear ilines iis ithen icarried iout. i 

 
 

The ivisual-stimuli isurvey iincluded itwo isettings iwith ionly icurvilinear ilines iand itwo 

isettings iwith ionly irectilinear ilines. iAmong ithose ifour isettings, itwo iof ithem ihad ithe ireason 

ifor iusing itwo idifferent ifurniture istyles iand ilayouts ifor ieach iform itype iwas ito iexamine 

itheir iinfluence ion ithe iresults iand ito itest imore isettings iwith ieach iform itype ito iincrease ithe 

igeneralizability iof ithe iresults. iVisual istimuli iwith ithe isame ifurniture istyle iand ilayout 

idisplayed ithe isame ikind, iamount, iand iplacement iof ifurniture. iThe ifurniture iwas idesigned 

iwith igeometric iforms ifor iall ifour isettings. i 

 
 

Diagonal ilines, ipatterns, iand iartwork iwere inot iused iin ithe isettings. iThe ivisual istimuli 

iwere irendered ifrom isimilar ipoints iof iview. iThe ifurniture, iwalls, ifloors, iand icarpets ihad 

ithe isame itexture iand isimilar igray ivalues iamong iall isettings ifor ithe imajor idifference 

ibetween ithe istimuli ito ibe ithe iform iof ithe ifurnishings. iPleasure, iArousal, iand iApproach 

iscores iare icollected ifor ieach ivisual istimulus iand iused ito icreate icircumflexes iof iemotion 

ifor ieach iinterior isetting. i 

 
 

Although iArousal iwas iused ito iconstruct ithe icircumflexes, ionly icurvilinear iand irectilinear 

iforms iwere ithe ionly iaspects icompared ithrough iPleasure iand iApproach ibecause ithe iexisting 
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ibody iof iliterature idoes inot isupport ia irelation ibetween iArousal iand iForm iin iinteriors. 

iQualitative iresponse ifrom iopen-ended iquestions iwas icollected ito iinterpret ithe iresults. 

iSubsequently, iPleasure iand iApproach iresponses iwere icompared iand itested. i 

 
 

 

2.2.5 iAfrican iwildlife 
 

The iAfrican iwildlife iis ione iof iits ikind, iAfrica iis ia iregion iwith inatural ifeatures isuch 

ias imountains, ilakes, irivers, irainforests, ideserts isavanna igrassland iand ithe iwild igame ithat 

iinhabit ithe inatural iecosystem. i 

 

 

The iAfrican inatural ienvironment ias icharacterized iby itypography, iclimate, igeology, 

igeography, iplant ilife, iand ianimal ilife iform ia idistinctive isetting iin iwhich ihuman ibeings 

iconfront itheir idaily ilives. iThese iimmediate isurroundings iare ia irich isource iof iinspiration iin 

ievaluating iday- ito- iday iproblems. iThis istudy iutilized iAfrican ifauna ias ia isource iof 

iinspiration ispecifically iThe iAfrican isafari iand iwilderness. i"This iis ia istyle ithat ievokes ithe 

iromance iof ithe iconcept iof i'safari', ia iSwahili iword ifor i'journey'. i 

 

2.2.5.1 iSafari istyle idécor 
 

We iassociate isafari iwith ithe iAfrican iwilderness, ibig igame ianimals iand igin iand itonic iat 

isunset," iwrites iThandi iMbali iRenaldi, iwhose ionline istore, iKudu iHome, isells icontemporary 

iAfrican-designed ihomeware. iThe isafari idecor istyle, ia istyle ithat idraws iits iinspiration ifrom ithe 

iAfrican isafari ihas ibeen iconsidered ito ibe iand idescribed ias ia igreat iway ito idisplay ithe ilove ifor 

ithis iAfrican isafari iand iwilderness. iThe icombination iof icolors, imotifs, iand ipatterns 

ifrom iAfrican iland iand ithe ianimals ion iit ihas ibeen idescribed ias ia isafari ilook. iThe ilook ihas 
 

ibeen ideemed iideal ifor iliving irooms, ibedrooms, ioffices ior ianywhere ia isafari iis idesired. 
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i 

 

 

The imystery iand iallure iof isafaris ibecame ipopular iin ithe iearly i1900s iwhen iformer 

iPresident iTeddy iRoosevelt iwent ion ian iAfrican iSafari. iThe iSmithsonian iRoosevelt iAfrican 

iExpedition ihas ibeen iviewed iby iother ischolars ias ito ithe iroot iof iwildlife iconservation. iThe 

imain iattributes iof isafari idesign iare inatural, iorganic imaterials icombined iwith ibold icolors iand 

ipatterns. iAnimal iprints iare inever iout iof ifashion ifor idecorating ismall irooms iand ispaces. 

i(Burns, i2001) iand isuch ithis istudy ifocuses ion ihow ito iappreciate ithe ibeauty iof iAfrican isafari 

iby ibringing ithis icolorful ienvironment ito ithe irecreational ifacilities iin iNairobi. i 

 
 

Some itrend iforecasters ihave ipredicted ithat isafari ithemed iinteriors iare idue ito itake iover 

ifrom ithe ijungle-themed idecoration iof ithe ipast ifew iyears. 

 

i2.2.5.2 iDecorating iwith ianimal iprints iand idesigns 
 

Animal iprints iare ia istaple iof isafari idecorating. iPopular isafari ianimal iprints iinclude 

ileopard, icheetah, itiger, izebra, igiraffe, iand icrocodile. iIt iis ipossible ito imix iand imatch iprints 

ifor ia icasual, ieclectic iambiance iwith iinteresting icontrasts; ihowever, ikeep iin imind ithat itoo 

imany iprints ican ilead ito ia icluttered ilook. i 

Figure 2an example of safari style decor picture (courtesy of pinterest) 
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The isize iof iyour iroom iis ialso ikey; ismaller irooms inecessitate icareful iuse iof ibold 

ipatterns ithat imight ioverwhelm ithe ispace. iSheer ianimal iprint iwindow itreatments iare ia 

igreat iway ito ienhance ia isafari itheme iwhile ikeeping ia ilight ifeel. iAllow iyour isafari idecor ito 

i"breathe" iby ibalancing ianimal iprints iwith ilive ior ifaux igreenery, isolid icolors, iopen ispaces, 

iand isimple ilines. iYou ican ialso iincorporate ianimal iflair iinto iyour isafari itheme iwith ianimal 

iwall iart, ifigurines, isculptures, iand idecorative imasks. iElephants, izebras, iand iwild icats iwill 

ibe iright iat ihome iin iyour isafari idecor. i 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

Kate iBailey ishares iher iknowledge ion ithe icreative iway iof iworking iwith ianimal iprints 

ito icreate ia isafari-themed iinterior ispace, ishe iposits ithat iwhilst iincorporating ianimal iprints 

iinto ia iroom ithey ishould ibe ikept ito ia iminimum ito iavoid imaking ian iinterior ispace ilook 

ioverdone. iOne ishould iStick iwith ia icouple iof idifferent iprints ion ia ifew ikey iaccessories isuch 

ias ipillows, ia irug, ior ieven ione ifull iwall icovered iin ian ianimal-print iwallpaper, ishe iwrites. 

iShe igives ian iinstance ito iillustrate iher irecommendation iwhere ishe isays, i"covering ione iwall 

iin iyour iroom iwith iZebra iPrint iWallpaper iwould iadd ia ilot iof ipunch ito iyour iroom iwhile inot 

ifeeling ioverwhelming. i 

 
 

Consider iusing iit iin iyour ibedroom, ior ia ismall iliving iroom." iRecreational ifacilities iare 

isupposed ito igive icustomers ia idurable iand iexciting iexperience, ianimal iprints iin ithe 

iinteriors iof ithe irecreational ifacilities iwill isure imeet ithe iaesthetic iexpectations iof 

icustomers ito irecreational iservices ias iit iwill ienrich ithem iwith ithe iexperiences iof ithe isafari. i 

Figure 3 African Animal Prints (Courtesy of 
Pinterest) 
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2.2.5.3 iSelecting icolors ifor iyour isafari idécor i 

 

Earth itones iand icolors iinspired iby inature, ifrom iits iland ito iits ianimals, iprovide ia 

ifitting ibase ifor iyour isafari idecorating itheme. i 

 

 

one ishould ibe iLooking ifor isolids iand iprints iin ineutrals ilike iivory, iraffia, ibuff, ikhaki, itawny, 

isienna, ilight ito idark ibrowns, icharcoal, iebony, iand iblack. iNature-based ishades iof igreen ialso 

ienhance ithe isafari iatmosphere. iFor ia iwarmer ilook, ichoose ihues ithat icall ito imind isavannah 

isunrises: iyellow, igold, iburnt iorange, ired, irust, iand iumber. iEarth itones isuch ias ibrown, itaupe ior 

igreen ican ibe iused ias ibase icolors ifor iwall ipaint, icarpeting, iand ifurniture. iSafari idécor iembraces ithe 

iuse iof icolors ithat iare ifound iin inature. iTo isuccessfully icreate ielegant iinterior 
 

ispaces ifor irestaurants ithe icolor ischeme ishould iexhibit idiversity iin iits ichoice iof iChroma, 

isaturation, itones, ishades, ivalue, iand itint. i 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

To iachieve idiversity iin ithe icolor ischeme, icolors ifrom idifferent ianimals ion ithe iAfrican isoil 
 

isuch ias izebra, igiraffe, ielephant, iand ileopards ishould ibe iutilized. iAn ientire iwall ior iroom 
 

ipainted iwith ileopard ispots ior izebra istripes ionly ican ibe ioverwhelming. iThe iAfrican isafari 
 

iprovides isufficient icolors ito ichoose ifrom. iThe ibig ifive, ifor iinstance, ican iprovide ia iwide 
 

irange iof icolor ischemes ithat ican ibe iincorporated itogether ielegantly iwithout ithe ijarring 
 

ieffect. i 

Figure 4 EXAMPLES OF COLOR SADES that CAN BE got 
FROM AFRICA SAFARI (courtesy of author) 
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This idifference iin icolor istimulations ifrom ithe iAfrican isafari ican ibe iripped ioff ito 

icreate ia irich icolor ischeme ithat iwill iguide ithe icolor ichoice ifor ithe iinterior ispace. iSolid 

icolors ithat iare ifound iin ione iof ithe isafari ipatterns: itans, ibrowns, irusts, iand ieven iblack ior 

iwhite ican imake ia igood ibackground icolor. iOne iwall--an ientryway ior ismall icloset iwall 

iworks iwell. iDraw ithe idesired ipattern ionto ithe iwall, iand ipaint ithe irest ia icomplementary 

icolor. iAlternatively, ipatterns ican ialso ibe idrawn ion ias iborders ialong ithe itop iof ithe iwall. 

iTaupes, itans, ibrowns, iand igold ican ibring iout ithe isafari ilook iin iyour ibathroom. i 

 
 

Choose ia ipaint icolor iin ione iof ithese ishades, iand iselect ia iglossy ifinish. iThis isubtle 

ianimal iprint ibrings iout ithe isafari itheme iwithout iappearing ioverdone. iIf iyou ichoose ia isolid 

icolor ifor ithe iwalls, iconsider ian ianimal-print iwallpaper iborder, isuch ias ileopard iprint, ifor 

ithe itop iof ithe iwalls. i 

 

2.2.5.4 iFabrics 
 

African ifabrics isuch ias imud-cloth ior ileopard-printed icotton iare iwidely iavailable i(Bliss 

i1998). iFabrics ithat iare ia ireflection iof ithe irich iAfrican iwildlife iwill ihelp icreate ia isafari-

themed ienvironment. iBold ijungle ipatterns, ias iwell ias ithose iwith isubtle ishades, ican ibe 

iused ibut ithey ishould ibe iwell ibalanced ito icreate iinteresting ilooks. i 

 

 

The itype iand icolor iof ithe ifabric ichosen ishould ibe ia icomplement iof ithe iother icolors 

iand itextures iin ithe iinterior ienvironment. i 

 

2.2.5.5 iFurniture 
 

“When imost ipeople ithink iof ia iclassic isafari-style iroom, ithey ioften iconjure iimages iof 

iBritish icolonial-style ifurnishings-big, iheavy, idark iwood ipieces ipaired iwith ismaller istools, 

ichairs, iand ibenches ithat iare ihand-carved iby inative iAfricans ifrom inatural iwood. iThis iideal 

imix iof ilate-19th iand iearly-20th icentury iBritish icolonial idesign iand itraditional iAfrican 

ipieces iis iwhat iyou iwant ito iachieve iin iyour isafari-themed iroom.” iWrites iKatie iBailey. i 

 
 

She iclaims ithat ia icombination iof iclassic iBritish icolonial ipieces iwith itraditional iAfrican 

ichairs ilike ithe iWatchman iChairs ithat iare ihand-carved iby imaster icarvers iwho icraft ieach ipiece 

ifrom iebony, iteak iand iother iAfrican iwoods iis ia igreat iway ito ireflect ithe iAfrican isafari 
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itheme ito ifurniture. iShe ifurther igives ian iinstance iof icombining ithe iBritish icolonial istyle 

ifurnishing isuggesting ithat ia iclassic isofa isuch ias ithe ilord iCanning isofa ipaired iwith ia 

itraditional iAfrican imud icloth irug iand ia icurved iAfrican-style itable. 

 

2.3 iDesign iChampion i 

 

 

2.3.1 iLizl iNaude  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
i  

Lizl iNaude iis ia iSocial iEntrepreneur ifrom iCape iTown, iSouth iAfrica. iShe iheads iup iher 

idesign ibusiness iLilly iLoompa, ia icompany ithat icreates ibeautiful ihomeware imade iby 

iupcycling iwaste imaterial. iLilly iLoompa iHip icycled iHomeware iwas istarted ipurely iout iof 

inecessity iin i2016. iLizl iis ia iself-taught idesigner iand iinitially istarted idesigning iand imaking 

ifurniture ibecause ishe icouldn't iafford ito ibuy inew ipieces ito ifurnish iher ihome. iAs ian 

iInnovator, ishe ilives iby iher imotto: i"Use iwhat iyou ihave” iand ithis iphilosophy ihas iled iher ito 

istart ia imovement iof iconverting ijunk iinto ibeautiful, iusable iproducts. i 

 
 

Motivated iby ifrequent imistakes iand ilearning, ishe iis ia ipromoter iof ipositive isocial 

ichange ithrough idesign iand iinnovation. i 

Figure 5 Lizl Naude 
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They icreate itheir ihomeware ithrough iour iprocess iof ihip icycling, iwhich iis iessentially 

iupcycling idiscarded iwaste iand itransforming iit iinto idesirable iproducts ithat iwould 

icomplement ipeople's ihomes. iThey icollect iwaste ifrom iresidential iestates iand iwaste 

imanagement icompanies. iThe iitems irange ifrom ismall istorage iholders ito ilamps iand 

itabletop iaccessories. i 

 
 

All imaterials iare icarefully isourced ifrom iwaste iand isustainably ireimagined ias 

ibeautiful, iyet ipurposeful iproducts. iEco-friendly, ihandcrafted iand i100% iSouth iAfrican, 

ieach iLilly iLoompa ipiece, ionce itrash, iis inow ia imeaningful ipiece iof itreasure. iHer ilife’s 

ipurpose iis irestoration. iHer iproduct iis isymbolic iof ithat. iWhat ishe iloves iabout iher iproducts 

iis ithe ifact ithat iit igets ia isecond ilease ion ilife. iAnd ithe isecond ilife iis imuch imore isignificant 

ithan ithe ifirst. iTheir imost iiconic iproduct iis ithe iToona ican iand iyes, iit iis imade ifrom ia ituna 

ican! iIt iis ia igreat iproduct ito ikeep ion iyour idesk, ior iat ihome. iSuggested iuses: ipaperclips, 

ihairbands, ijewelry, imemory icards, iUSB’s, ietc. 

Figure 6 The snack caddy (courtesy of lilly Loompa) 
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i2.4 iDesign iExemplars i 

 

 

2.4.1 iEvans iMaina iNgure  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
i 

 

Artist iEvans iNgure iwith ione iof ihis iartworks imade iusing idiscarded imaterial. iEvans 

iNgure icreates icollage iart iusing ispare iparts ifrom ielectric istoves, isuitcase iwheels, idoor 

ihinges ior ibicycle ibrake ipads. iHe iis ibest iknown ifor ihis ijewelry, iespecially ihis iquirky 

ipendants, ileather iwrist icuffs, iand izip-handled iearrings, iand ihe ioften iexhibits iat ithe iDusit 

iD2 iHotel. iYet, ifew, iif iany, iwould iconsider icreating icollage iart iusing ispare iparts ifrom 

ielectric istoves, isuitcase iwheels, idoor ihinges ior ibicycle ibrake ipads. i 

 
 

These iare ithe isort iof i'found iobjects' iused iby iEvans ito icomplete ithe iworks inow iin ihis 

iexhibition iat ithe iBritish iInstitute iof iEast iAfrica ientitled i'Irreplaceable'. iMajoring iin 

ipainting iand ifine iart iat iKenyatta iUniversity, iEvans isays ihe ididn't idiscover ithe iartistic 

ipotential iof ifound iobjects iuntil ihe itook ia iclass iwith iAnne iMwiti, iwho isuggested ihe itry 

iworking iwith inontraditional iart imaterials. 

Figure 7 Evans Maina Ngure( courtesy of facebook) 
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Figure i8 iTHE iCOCKEREL icourtesy iof i(Evans iMaina iNgure) 
 

 

i2.4.2 iCyrus iKabiru  

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

 
i 

 

 

Kenyan iartist iCyrus iKabiru iuses ielectronic irefuse iand ifound imetal ito icreate idazzling 

ipairs iof isculptural ieyewear. i 

 
 

He iis ia iself-taught ipainter iand isculptor iliving iin iNairobi, iKenya. iHis isculptural iwork 

Figure 8 Cyrus Kabiru Macho-Nne 10 
Africana Eyelashes 2014 
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iepitomizes ihis irole ias ia i"collector" iof iNairobi's icast-offs, iwhich ihe irefashions iinto ivarious 

 

iforms. iHe iis iperhaps ibest iknown ifor ihis iplayful icollection, iC-STUNNERS, ian iongoing 
 

iwork iin iwhich iKaribu icreates iand iwears iartistic iglasses imade ifrom ielectronic iwaste. iHis 
 

ijunkyard ieyewear isits ibetween ifashion, iwearable iart, iand iperformance. iThe iingenuity 
 

iused ito icreate ieach iframe iconveys isomething iof ihuman iresourcefulness. iKabiru’s ipassion 
 

ifor ieyewear ibegan iwhen ihe iwas ia iboy icoveting iother ipeople's ieyewear. i 

 

 

"When iI iwas iyoung, iI iused ito iadmire ireal iglasses ibut imy idad iwas ia ibit iharsh iand ihe inever 
 

iwanted ime ito ihave ireal iglasses." iNow, iKabiru ihas iall ithe istrange iand iwonderful iglasses 
 

ihis iyounger iself icould ihave ihoped ifor. iHe inames ieach ipiece iin ithe icollection ihumorously 
 

i– ia ipiece ihe imade ifrom ia isalvaged imotherboard iis icalled i"The iFatherboard” iand ianother 
 

ipiece imade ifrom ia iset iof ispeakers iis icalled i“Big iMouth”. 

 

2.5 iDesign iProcess  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

2.5.1 iDesign ibrief i 

 
This iis ione iof ithe imost iimportant isteps iin ithe idesign iprocess. iit iwill ibe iachieved iby ia iface- 

Figure 9 design process (source google.com) 
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to-face imeeting iwith ithe iclient ito iestablish ia ipersonal irelationship. i 

 

 

In igathering ithis iinformation ithe idesigner iwill inow iknow ithe iclient’s iobjectives 

iand ican ifocus ion ithe idetails ifor iinclusion iin ithe ibrief. 

 

2.5.2 iResearch 
 

After imeeting iwith ithe iclient iand ihaving ia ifirm iunderstanding iof ithe itask iat ihand, iit’s inow 
 

itime ito iput iyour inose ito ithe igrindstone. iAfter ireviewing ithe imaterials iresearch ican istart. 
 

iThis iphase iusually ientails itaking iinto iaccount icompetitors, imarket itrends, iproduct/service 
 

idifferentiators, ithe ihistory iof ithe ibusiness, iand ithe ifuture iof iit ias iwell. i 

 

2.5.3 iStrategy i 

 

This istep imay ivary ibut iit's ibest ito idevelop ia istrategy ibefore iputting ia ipencil ito ipaper. 
 

iThrough ithis, ithere iwill ibe ian ianalysis iof ithe iresearch igathered iand idecisions iwill ibe imade 

ion ithe idesign iand ifunctionality icriteria. iThis ican ibe ias isimple ias ia itheme icarried iacross iall 

imarketing imaterials. iThe istrategy iwill ibe ipresented ito ithe iclient ito iget iapproval ior 

idisapproval ibefore imoving ion, iin ithe ihopes iof igetting imore icreative idirection. i 

 

2.5.4 iDevelopment i 

 
One iof ithe iways iit iwill ibe idone iis ithrough iSketching iideas ito idefine itheir ivisual ielements. 

 

iDesign imock-ups, iwill icreate iseveral idifferent iapproaches irelatively iquickly, iand iget ia 
 

ifeeling ifor ihow ifundamental ielements ifit. iStoryboarding iwill ibe iused ito ipre-visualize iby 
 

iorganizing iillustrations iin ia isequence. i 

 

 

2.5.5 iPresentation/Refinement 
 

It’s inow ithe ijob iof ithe iclient ito ireview ithe idesigns iand iprovide ifeedback ibased ion itheir 
 

iobjectives iand ithe ineeds iof itheir itarget iaudience. iAt ithis istage, ithe idesigner iwill ibe itasked 

iwith imaking ichanges ito ithe iaesthetic ielements ibased ion ithe iclient's irequest ior iputting ithe 

ifinal itouches ion ian iagreed-upon idesign. i 

 

2.5.6 iInstallation iand ievaluation 
 

With ian iapproved idesign, ithe idesigner iis inow iable ito iimplement ithe ifinished ipiece iacross 
 

iall ideliverables. i 
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At ithis ipoint, ithe idesigner iwill icoordinate ithe iproject ito icompletion iof imillwork, 

ipainting, iflooring; iinstallation iof ilighting; icoordination iof iwallpaper, ifurniture, iart, iand 

iaccessories ias ithe idesign istyle icomes ito ilife. ithe igoal iwill ialso ibe ito iintroduce ithe iclient ito 

ithe ifinished iproduct iso ithat ithey ican iexperience iand iget ia ifeel iof ithe ifinished iproduct. i 

 

2.5.7 iConclusion iof ithe iproject 
 

At ithis ipoint iall ithe iobjectives ihave ibeen imet iand ithe iclient iis isatisfied iwith ithe isteps ito 
 

iuse ifrom ithe istart iof ithe iproject ito ifinish. iThe ionly ithing ileft iis ithe idesigner ito iadd iit ito ithe 

itier iportfolio iready ifor ianother iclient. i 
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CHAPTER iIII 

 

3.0 iRESEARCH iMETHODOLOGY i 

 

3.1 iIntroduction 
 

This ichapter iof iresearch idescribes iresearch imethods, iapproaches, iand idesigns iin idetail 
 

ihighlighting ithose iused ithroughout ithe istudy, ijustifying ichoices ithrough idescribing 
 

iadvantages iand idisadvantages iof ieach iapproach iand idesign itaking iinto iaccount itheir 
 

ipractical iapplicability ito iour iresearch. iData icollection imethods, idata ianalysis imethods, 

iand idata ianalysis imethods ithat iwere iall iemployed iduring ithe iresearch ihave ibeen 

ielaborated iin ithis ichapter. i 

 

3.2 iResearch idesign 
 

Research idesign iis ia iframework iof imethods iand itechniques ichosen iby ia iresearcher ito 
 

icombine ivarious icomponents iof iresearch iin ia ireasonably ilogical imanner iso ithat ithe 
 

iresearch iproblem iis iefficiently ihandled. iIt iprovides iinsights iabout i“how” ito iconduct 
 

iresearch iusing ia iparticular imethodology. iThe iresearch iprocess iinvolves iidentifying, 
 

ilocating, iassessing, iand ianalyzing ithe iinformation iyou ineed ito isupport iyour iresearch 
 

iquestion, iand ithen ideveloping iand iexpressing iyour iideas. i 

 

 

However, ithe ifollowing iorder iconcerning ivarious isteps iprovides ia iuseful 

iprocedural iguideline ifor ime iregarding ithe iresearch iprocess: i 

 
Formulating ithe iresearch iproblem. 

An iextensive iliterature isurvey. i 

Developing ithe ihypothesis. i 

 

Preparing ithe iresearch idesign. i 

Determining ithe isample 

idesign. i Collecting ithe idata. i 

 
Execution iof ithe iproject. 

Analysis iof idata. i 

Hypothesis itesting. i 
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Interpretation iof ifindings. i 

Presentation iof ithe iresults. i 

 

3.3 iTarget ipopulation i 

 

This istudy itargeted icustomers iof iNixen iEntertainment, istudents iand ilecturers iin ithe 

ifield iof idesign, iarchitecture iand iother icreative ifields iand iother iinformed ipersons iin ithe 

isame ifields iof iinterior idesign. i 

 

3.4 iSampling idesign iand iprocedure 
 

The istudy iused iboth iprobability iand inon-probability isampling imethods ito isample ithe 
 

itarget ipopulation. iThe iresearcher ichose irandom isampling ias ithe isampling imethod isuitable 
 

ifor ithe istudy isince iit iis iconducted iwhere ieach imember iof ia ipopulation ihas ian iequal 
 

iopportunity ito ibecome ipart iof ithe isample i(Yates, iD.S. iand iDavid iS.M, i2008). 
 

iNonprobability isampling iwill ialso ibe idevised ifor iconvenience iand iin ithe icases iwhere ithe 
 

irespondents iare inot iready ito igive iconcrete iinformation. iThe isteps iin ithe isampling iprocess 
 

iare: iIdentify ithe itarget ipopulation. iDetermine ithe isize iof ithe isample ineeded. i 

 

 

Select ithe isampling itechniques iUse ia isuitable isampling itechnique ito iselect ithe 

iresearch isample. i 

 

3.5 iData icollection 
 

Qualitative iResearch iinvolves ithe icollection, ianalysis, iand iinterpretation iof idata iby 
 

iobserving iwhat isubjects ido iand isay i(Maina i2012). iClendenin iand iConnelly i(2000) isuggest 
 

icollecting ifield itexts ithrough ia iwide iarray iof isources, iconversations, iinterviews, 
 

idocuments, iphotographs iand ipersonal-family isocial iartifacts. iThis istudy iutilized iboth 
 

iprimary iand isecondary isources iof idata. iQuantitative idata icollection imethod iwas iapplied 
 

iwhere inumerical idata iwas ineeded iin icases isuch ias ithe inumber iof irespondents, idiffering 
 

iand iagreeing iresponses. iThis istudy iwill iuse iboth iqualitative iand iquantitative idata 
 

icollection imethods. i 

 

 

The imethods iused iare: iInterviews: iIn-depth iinterviews iwere icarried iout ibetween ithe 

iresearch iand ithe irespondents. iCollecting iinformation ion iwhat ithe icustomers ideemed 
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iparamount iinvolved ithe iuse iof iinterviews ito igather imore iquality iinformation. iNote 
 

iTaking: iThe istudy iwas ifacilitated iby isecondary idata, ithe iexisting ibody iof iliterature ithat 
 

icomplement ithe iprimary idata. iSecondary idata iis ithe idata icollected iand ianalyzed iby iothers 

isuch ias ipublications iand ischolarly iarticles ion ischolarly isources isuch ias igoogle ischolar 

iarticles. iThese idata iwere icollected iby itaking inotes. i 

 
 

Observation: ithis iis ibecause iobservation iis ia icheaper iand iquick imethod iof icollecting 
 

iinformation iand iit ishould ibe inoted ithat icare iwas itaken ito iavoid icollecting iassumptions 
 

iinstead iof ifacts isince iobservation iis iprone ito isubjectivity. iThe iobserved iinformation iwas 
 

ithen irecorded ithrough inote-taking. iFocus iGroup: ithe istudy iwill ibenefit ifrom ia ifocus igroup 
 

iof istudents iwho iwill icome iup iwith iways iof iutilizing iwaste ito icreate isolutions. 
 

iPhotographs: iThis iinvolved icapturing iimages iwith ia icamera iof ithe ifeatures iof ithe iselected 
 

isite ifor ithe iresearch. iThe iphotos ithat iwere ilater ianalyzed ito idevise isolutions i 

 

3.7 Data Analysis i 

 

 

3.7.1 iNarrative ianalysis 
 

It iis ian iinterpretive iapproach iin ithe isocial isciences iand iinvolves iusing istorytelling 
 

imethodology. iThe istory ibecomes ian iobject iof istudy, ifocusing ion ihow iindividuals ior 

igroups imake isense iof ievents iand iactions iin ithe iclub. i 

 

3.7.2 iVisual ianalysis 
 

This istudy iapplied ivisual idata ianalysis ifor ibetter icommunication iand iunderstanding iof ithe 
 

iusers. i 

 

3.7.3 iThematic ianalysis 
 

Thematic idata ianalysis iis ione iof ithe imost icommon iforms iof idata ianalysis iin iqualitative 
 

iresearch. iIt iemphasizes ipinpointing, iexamining, iand irecording ipatterns iwithin idata. iThis 

istudy iutilized ithematic idata ianalysis iwhen idealing iwith idata ifrom isecondary isources. 
 

i3.7.4 iContent ianalysis i 

 

This iis ia iresearch itechnique iused ito imake ireplicable iand ivalid iinferences iby iinterpreting 

iand icoding itextual imaterial. iBy isystematically ievaluating itexts i(e.g., idocuments, ioral 
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icommunication, iand igraphics), iqualitative idata ican ibe iconverted iinto iquantitative idata i 

 
 

 

3.8 iData iPresentation i 

 

Different idata ipresentation imethods iwill ibe idevised ito ipresent idata. iData iwill ibe ipresented 
 

iby iphotographs, itables, iand inarratives. i 

 

3.8.1 iPhotography 
 

Photographs iwere iused ito ipresent idata ias ivisual ipresentations iare ibetter iunderstood. 

iData ifrom ithe icase istudy iwas ipartly ipresented iby iphotography. i 

 

3.8.2 iTables 
 

This iwill ipresent idata iin ia imore isimplified imanner. iThis istudy iuses itables ito 

ipresent idata iespecially ithe iquantitative idata iinformation. i 

 

3.8.3 iNarrative 
 

Observation iwas iutilized iduring idata icollection iand iinformation igathered iwas irecorded 

iand ipresented ias ia inarrative. iInterviews iinformation iand idata ifrom ifocus igroups iwill ibe 

ipresented iin ia inarrative iform. iNotes iwill ibe ianalyzed iand ipresented iin ia inarrative. i 

 

3.9. iConclusions 
 

This ichapter idiscussed ithe iresearch idesign iand ithe iresearch imethodologies iexplored 

iby ithe iresearch iin ian iattempt ito ianswer ithe iresearch iquestions. iThe ipopulation iof ithe 

istudy iand ithe imethods iof isampling iused iby ithe iresearcher iwas iexplored iin ithis ichapter. 

iData icollection imethods, idata ianalysis imethods, iand idata ianalysis imethods ithat iwere iall 

iemployed iduring ithe iresearch ihave ibeen ielaborated iin ithis ichapter. i 
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CHAPTER iIV 

 

4.0 iSITE iANALYSIS iAND iPRESENTATION iOF iFINDINGS i 

 

4.1 iIntroduction 
 

This isection iexplores ithe ianalysis iand ipresentation iof idata ithat iwas igathered ifrom ithe 

iprimary isources iutilized iby ithis iresearch. iFindings iare ibased ion iobservation, iphotographs, 

iand iinterviews. i 

 

 

Data iwere ianalyzed iusing iphotos ifrom ithe isite iand isimplified ito ithe ifour ithematic 

iareas iof iinterior idesign: iinterior iarchitecture, iexhibition, iand idisplay, ifurniture iand 

ilandscaping. iThis istudy, ihowever, imainly ifocused ion ithe irestaurant iarea, ibar iarea iand ithe 

ilandscape iof ithe irestaurant ifor ithis istudy. iThe inarratives ithat ihave ibeen iutilized iin 

ipresenting ithe ifindings ihave ibeen icategorized iunder itwo itopics: iinterview iresponses iand 

iobservation iwhich iwere ithe itwo imethods iof idata icollection ithat iutilized inote-taking ias ia 

itool iof idata icollection. 

 

4.2 iQualitative iAnalysis 
 

 

4.2.1. iLocation iand iClimate 
 

Nixen iEntertainment iis ilocated ialong iAerodrome iroad iin iNairobi iWest iMakadara 

iconstituency, iKenya. iThe iclimatic iconditions iare ibased ion ia igeneral iview iof iNairobi's 

iclimatic ipatterns. iAccording ito i(World iTravels2015) iNairobi ihas ia imoderate iclimate, ifavored 

iby iits ialtitude iwhen icompared ito iother iparts iin iKenya iit iis iconsidered ito ibe iless ihot ithan ithe 

irest iof iKenya. iThe icity ihas ilow ilatitude iand ias isuch ihas ia ilittle ivariation ibetween 
 

iseasons. iSummer ibetween iNovember iand iFebruary, iis iwarm iand ipleasant, iwith 

itemperatures iranging ibetween i50°F i(10°C) iand i77°F i(25°C). i 
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June iand iAugust ithe iwinter imonths iare imild iwith islightly icooler ievenings, ibut ithe 

itemperatures iare imore ior iless ilike isummer. iDuring ilate isummer iand iinto ithe iautumn iit iis ia 

irainy iseason iin iNairobi. iHowever, iit iis irarely ifalling iheavily. iThe idrizzliest imonths iare 

ifrom iMarch ito iMay iand iOctober ito iDecember. i/ iFigure i10 iimage icourtesy iof igoogle imaps 

 

4.2.2 iInterior iarchitecture 
 

The iinterior ienvironment iof ibars iand irestaurants ishould ibe ielegant ito imake ithe iexperience iof 

icustomers imemorable. iThe icustomers iexpect ithe ispace ito iprovide ia ilevel iof icomfort ithat ifits ithe 

idifferent ineeds iof iclients. iNixen ientertainment iis ia ibar iand irestaurant iby iday iand imore iof ia 

inightclub iby inight. iThe idesign ishould ihave ia icontemporary ior imodern iapproach. 

i 

 

 

Nixen ientertainment iinterior ielements iare inowhere inear ito icontemporary idesigns. iNo 

itheme ican ibe iattributed ito ithe ielements iof iinterior ispace iat iNixen. iThe iarrangement iof 

ifurniture iat iNixen ientertainment iis ifunctional ias ithere iis ia irestaurant iarea iwith itables iand 

ialso ia ibar icounter iwith iseats. iThe ispace iis inot ispacious iand iso ito icapitalize ion ithe ismall 

ispace ithere iis ialso ia idifferent icounter itable iwith itall iseats. iThe idesign iof ithe iseats iis 

inowhere inear icontemporary ieither. i 

Figure 10  image courtesy of google maps 
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There iis ia ilot iof imix-matching iwith ithe idifferent ikinds iof iwall imaterials ithat ido inot 

icomplement ieach iother ibut irather ishow ithat ithere iis ino iharmony iin ithe idesign. iThe 

ientrance iinto iNixen iis ifairly itiny iand iit isometimes iis iusually icrowded icausing iunnecessary 

itraffic. iThe ientrance icould iuse ia iface iuplift ias iit iis ione iof ithe imost isensitive iof iareas. iSome 

iplants iseem ito inot ibe iattended ifor ia ilong itime. iThe ientrance iis inot igiven imuch iattention 

iand iits ilocation ileaves icustomers ifrustrated iand icompletely istranded ifor ia ifew iseconds iif 

inot iminutes ibefore ithey ifigure iout iwhere ithe ientrance iis ilocated. i 

 
 

Floors iare imade iof inormal itiles iof itwo idifferent itype's ione igrey iand ithe iother ibrown. 

iNone icomplement ithe ioverall ilook iof iNixen ientertainment. iPart iof ithe iwalls iis ipainted 

icream iwhile ithe irest ihas iblack iand icream itiles ion ithe ibeams iand ibar icounter. iThe imixing 

iof ithose ielements ihas iended iup iconfusing ithe iWhole ipurpose iof ithe idesign iidea. iThe 

iceiling ilooks idecent iduring ithe iday ias iit iis iclean iand iwhite iin icolor ibut iat inight iit iappears 

ichoice iof ilighting iwas inot iseriously ithought iover. iThe iupside iof ithings iis ithat iNixen iis iin 

imint icondition iwhich imeans ithe iowner iwas itaking icare iof ithe iplace iwell iand isome iof ithe 

Figure 11 image courtesy of the author 
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ifeatures ican ibe iused iin ithe inew idesign ias ithe icolor icream iwill ibe iin ithe idesign iand iits 

ialready iin iuse ion ithe itiles iplus ithe itiles ihave ia igiraffe ipattern ithat ileans ito ithe iobjective 

iusing iwildlife ias iinspiration. i/ iFigure i11 iimage icourtesy iof ithe iauthor 

 

4.2.3 iExhibition iand idisplay 
 

There iis ian iinformation iboard iat ithe ibar icounter ithat iconveys idifferent imessages ito 

imostly ithe istaff. iLabeling iof idirections ie.g. itoilets iand ifire iextinguishers. iThe iexhibition 

iand idisplay ivisible iare iat ithe ibar icounter iwhere ithere's ia iglass ishelf iclustered iwith iall isorts 

iof iliquor ibrands ibut itightly isqueezed iin ias ithe ispace iin iitself iis ismall. iThis iis ianother 

isensitive iarea iin ithe isense ithat icustomers iwho ilike ito idrink ion ithe icounter ilove ito isee itheir 

ifavorite ibrand iof iliquor ineatly idisplayed ion ithe ishelf iand inot ideeply iclustered ieven ithough 

ithere imight inot ibe ienough ispace. i 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
i 

 

4.2.4 iFurniture 
 

Nixen ientertainment ihas ia ivariety iof ifurniture iwhich iis ia igood ithing ias iit ialso icovers 

ithe idifferent ineeds iof icustomers. iHowever, ithe imain imaterial iused iis isteel, ibut ianother 

ifurniture iat ithe irestaurant ihas iutilized iwood ias ia imaterial. iThe iarrangement iof ifurniture iat 

iNixen iis istrategic iand iit ihas ibeen iable ito iutilize ithe ismall ispace ieffectively. iThis ihas ibeen 

iachieved ithrough ia idifferent ivariety iof ifurniture. iHowever, ithe ifurniture iis ioutdated iand 

Figure 12 image courtesy of the author 
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isome iof ithem iare icommercial ifurniture. i 

 

This iproject iwill ielevate ithe ifurniture iat iclub iNixen idrawing iinspiration ifrom iwildlife 

iand iupcycling ito icreate ifurniture ithat iwill ipositively ielicit iemotions. iThe ifurniture idesigns 

iat iNixen iare inot iup ito ithe istandards iof ithe imodern idesigns ithus ipresenting ian iopportunity 

ifor iimprovement. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

4.2.5 iLandscape 
 

The ilandscape iof ithe iNixen ihotel iis iapproximately i10% iof ithe itotal isite. iThere iare ia 

ifew iplant ielements ivisible iat ithe ientrance. iThese ipotted iplants iare inot itaken icare iof 

ibecause ithey iseem ito ihave igrown ifor ia ilong itime. i 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Figure 13 furniture of Nixen 
Entertainment 

Figure 14 entrance and parking at Nixen Entertainment (image courtesy of author) 
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The iparking iat ithe ifront ifits ifive icars imaximum. iThe ilandscape iof iNixen ieven ithough ismall 

 

iis iuninteresting i.it ilacks ithat ifront iface ivalue ias iit idoes inot iattract ior icreate ia icertain 
 

icuriosity ifor ipeople ito inotice iit. iNo iidentifiable itheme iin iall ithe ifour iareas iof iinterior iand 
 

ilandscape idesign. iSupercleanshine icarwash ihas ibeen iused ias ian iextension iof ithe iNixen 
 

ientertainment ilandscape. iSupercleanshine icar iwash iis ilocated i30 imeters iacross ithe iroad. 
 

iSupercleanshine icarwash ihas ia ivariety iof ifeatures iin iits ilandscape. iThere iare ipotted 
 

iornamental iplants. iSpace iis idemarcated iand icompletely iflat.it iis ifitted ientirely iin ikabro iand 
 

ihas ifour istructures.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
i 

 
 

 

Two iof ithe istructures iare iwashing ibays; ithe irest iis ia ituck ishop iand ia istructure ifor icarpet 
 

icleaning. iAlthough ithe iland iis ispacious ithe iset iup ithe ilocation iof ieach iof ithe istructures 
 

iwere inot iwell ithought iof ias ithe iparking iarea iis iobstructed iand imuch iof ithe ispace ican ihold 
 

ia icapacity iof iup ito i20 icars. iThe icurrent ispace iis iaround i10 icars. 

Figure 15 SUPERCLEANSHINE carwash (image courtesy of the author) 
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4.3 iQuantitative idata ianalysis 
 

The iresearch ipresented icollected idata ifrom iinterviews iwas iquantitatively isimplified ito ia 
 

itable. 
 
 
 

 

Table i1 iQuantitative ianalysis i(source iAutrhor i2020) 
 

sample i Sample Number  Preference i   

 
inumber i i iresponded i 

     
 

Curvilinear Rectilinear 
 

Wildlife Any i     

   iform i iform i  itheme i 

other itheme        

       i 

        

Manager i i 1 i 1 i 1 i 0 i  1 i 0 i 

        

Customers i i 10 i 8 i 7 i 1 i  8 i 0 i 

        

Employee i i 3 i 3 i 2 i 1 i  1 i 1 i 

        

Students i i 4 i 4 i 4 i 0 i  3 i 1 i 

        

Whether i i 2 i 2 i 2 i 0 i  2 i 0 i 

        

 
 

 

4.4 iPresentation iof iFindings 
 

 

4.4.1Interviews i 

 

The iinterviews icarried iout igave ian iinsight iinto iseveral iways itowards ithe ievaluation iof 

ithe iresearch iobjectives. iThe irespondent ithrough itheir iresponses iexpressed ia ineed ifor ithe 

iredesigning iof iNixen ientertainment. i 

 

 

The ineed iwas inot iunanimous ibut imost iof ithe iinterviewed isamples iwere ifor ithe iidea iof 

iredesigning ithe irestaurant ito irespond ito ithe icontemporary ineed iof ithe iclient ias iwell ias ithe 

ivolatility iin ihotel idesigns. iThe imanagers, ifor iinstance, igave ian iinsight iinto ithe ielements ithat 

ithey ifelt ishould ior ishould inot ibe iincluded iin ithe iredesigning iof ithe iclub. iThis iinformation iwas 

iparticularly iuseful iin ithe ievaluation iof ithe imain iresearch iobjective iwhich 
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iwas ito iseek iopportunities ifor iimprovement iand ithe imanager's ilist iof iinclude iand iexclude 

iprovides ian iopportunity ifor ichange. i 

 

 

Almost iall ithe isample ipopulation iresponded ito ithe iquestion ion ithe ipreferred iform iof 

ielements igiving ithe istudy ia iclue ion ithe iemotional iresponse ielicited iby iform. iThe 

iadditional iinterview iquestion iwas ivital isince iit iindicated ihow ithe iclients iand ithe isample 

ipopulation iwould irespond ito ithe iform ithey ipreferred. iThis iinformation iwas icrucial iin ithe 

ievaluation iof ithe iresearch iobjective iabout ithe iimportance iof iconsidering iemotional idesign 

iin ithe iredesigning iof iNixen ientertainment iexterior iand iinternal ispaces. i 

 
 

The iinterview ibetween ithe iresearcher iand ithe istudents iaided iin icoming iup iwith 

isolutions ito iresearch iobjective inumber ifour iwhich iwas ito ipropose ia iway iof iincorporating 

ithe ielements iof ithe iAfrican iwildlife iin ithe iredesigning iof iNixen ientertainment. iSupporting 

ithe iliterature ireview ion icurvilinear iand irectilinear iforms iand itheir iemotional iresponse ia 

ihigher ipercentage iof ithe isample ipreferred icurvilinear ito irectilinear ias ihypothesized. iThey 

igave ireasons ito itheir ichoice imost iof ithem iclaiming ithat ithey ifeel icomfortable iin iorganic 

iform ithan iin irectilinear iform. 
 

Most icustomers ipromised ito irevisit ithe iplace imore ioften iand iarrange igatherings imore 

iin ithe iplace. iSome ibelieved iin isharing ithe iexperience ithereafter ito ifriends iand ifamilies. 

iThe imanagers iexhibited ian iinclination ito ibold icolors, ithey iwere iseconded iby imost 

icustomers iwho ishared ithe isame ifeeling. iThe imanagers ialso iexhibited ia itaste iin iart iand 

ithey iwould iwant isome isort iof iartwork iincluded iin ithe idesign. iThe icustomers iand iworkers 

icomplained ithat iair iconditioning iis ia ibig iissue ias isometimes iwhen ithe iplace iis ibusy ithe 

iplace ibecomes itoo istuffy iand iunbearable. iThe icustomers ialso iargued ithat ithe ilighting 

ishould ibe ielegant iand ibeautiful. i 

 
 

They iall iwere iin iunison iof ialso ichanging ithe ifloor iand ithe iceiling idesign ito imeet ithe 

isame istandards iThe imanagement iagreed iand iwelcomed ithe iidea iof ia itotal irenovation iof ithe 

ibar icounter ifrom ithe ishelves iall ithe iway ito ieven ithe ioverall ilook iof ithe ibar. iThe imanagement, 

icustomers, iworkers, iand istudents iagreed ito ithe iidea iof iusing iwildlife ito iinspire isolutions ifor 

ithe irenovation iof ithe ihotel. iThe iexisting ifurniture iwas isubject ito ichange ias imost iof ithe 
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isample ipopulations iwere igullible ito ithe isuggestion iof iredesigning ithem. i 

 

4.4.2 iObservation i 

 

Nixen ientertainment iis imostly ivisited iby ithe imiddle iupper-class. iCustomers iwho ivisit 

ithe iplace icome ito iexperience ieither ithe ifood iand ibeer ior ilive imusic iwhich iis iusually ionly 

iat inight. iSome icustomers ialso ilike ito ihost iparties iwhich iare imostly ibirthday iparties. iThe 

ipeek itime iis iusually iweekends istarting ifrom iFriday itill iSunday iwhen imost ipeople iwant ito 

irelax iwith isome ifood iand ilive imusic iafter ia ilong ibusy iweek. iThere iare isufficient ilighting 

iand isecurity iin ithe ilandscape. iThere iis ia ilack iof iauthenticity iin ithe idesign iof ithe iclub isince 

ithere iis ino idominant itheme ithat ican ibe iattributed ito iNixen iin ithe ifour iareas iof ilandscaping 

iand iinterior idesign. i 

 

4.5 Conclusion i 

 

The ichapter ihas ielaborately ipresented ithe isite ianalysis iand ithe iinterpretation iof 

ifindings. iIt ican ibe itherefore ideduced ithat iout iof ithe ianalysis iof ithe idata igathered ithere iare 

iopportunities ifor iimproving iNixen ientertainment ithrough iupcycling. iThe iAfrican iwildlife 

iwas ideemed ifit ito iinspire isolutions ifor irenovation, iand icurvilinear iforms ithat iwere 

ipreferred iby ithe imajority iof ithe isample ipopulation iwill isolve ithe iproblem iof icustomer 

idesign isatisfaction ias iconsequently icustomer iretention. i 
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CHAPTER iV 

 
5.0 iSUMMARY iOF iFINDINGS, iCONCLUSIONS, iAND iRECOMMENDATIONS i 

 

5.1. iIntroduction i 

 

This ichapter iwill iexplore ithe isummary iof idata ianalysis iand ifindings, iin ieffect iprovide 

irecommendations ifor ithe idesign iproblems iidentified iin ithe ifour iareas iof iinterior idesign: 

ithe ilandscape, ifurniture, iexhibition iand idisplay, iand iinterior iarchitecture. iThe iresearch 

iwas iguided iby iobjectives iwhich iwere ito iseek iopportunities ifor ia iwildlife-themed iinterior 

isolution ifor irestaurants. i 

 
 

The idata icollected iprovided ian iopportunity iand ias isuch ithe iresearcher ilooked ifor 

iways ito iseize ithe iopportunity iwith ithe iuse iof iupcycling iand igiving ithe iusers iconsideration 

ithrough ithe iunderstanding iof iemotional idesign. iAfter irecommendations, ia iconclusion iwill 

ibe iprovided iand isince ithe istudy iis inot iexhaustive, ia isuggestion ifor ifurther istudy iwill ibe 

iprovided irelative ito ithis istudy. i 

 

5.2. iSummary iof ifindings i 

 

Out iof ithe ianalysis iof ithe icollected idata, ithere iwere iopportunities ifor iimprovement 

ipresented iout iof ithe iproblems iof ithe iexisting idesign ithat iwere iidentified iby ithe iresearcher 

iseconded iby ithe isample ipopulation. i 

 

 

The i21st icentury iis iconsidered iby imany ias ithe icentury iof iAfrican irenaissance iand 

iproducts iwhich iadhere ito ithe iAfrican idesign idemand ihave igained ipopularity inot ionly ion ilocal 

imarkets ibut ifar ibeyond ithe iAfrican icontinent. iThe icontinuous iseek ifor ichange iand inewness ias 

imade ithe iunexplored iAfrican icultures iand ilandscape iinspired iproducts icontemporary. iThe 

ismall isize ishelves iat ithe ibar icounter ipresented ian iopportunity ifor inot ionly ia ibetter ivisual 

iappeal ibut ito icreate ispace ifor iexhibiting ithe iliquor iin ia ispecial iway ito ithe icustomers. 

i 

 

 

The iwalls ipresented ian iopportunity ifor iexhibition iand idisplay ias isome iparts iof ithe iwall ican 
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ibe iused ito iexhibit iartworks. iThe iwalls iof iNixen ientertainment ipresented ian iopportunity iin 

iinterior iarchitecture ifor ithe iuse iof ithe iAfrican iwildlife itheme ias iinspiration ito icreate 

iemotional idesigns. iThe ifloors iare iold iand ioutdated ibecause ithe itiles iused iare ireally iold 

ialthough iwell imaintained icould ialso iuse ia itouch iof ithe iAfrican iwildlife itheme. i 

 
 

The istage ibeing ithe iheart iof ithe ibar iand irestaurant iis iplain iand iunappealing icould 

ialso iuse ia itouch iof ithe inew iwildlife itheme. iThe iceiling iof iNixen ientertainment icould ialso 

iuse ia itouch iof iemotional idesign ias iit iis iplain iand idoes inot icomplement ieven ithe iinitial 

idesign ieven ithough iit iis ione iof ithe iaspects iof iNixen ientertainment ithat iare iwell 

imaintained. iThe ilighting iat iNixen ientertainment iis inot iattributed ito ithe icurrent idesign 

ilanguage iand iso ithe iopportunity iwill ibe iused ito icomplement ithe iwildlife itheme. i 

 
 

The ifurniture iat iNixen ientertainment ipresented ian iopportunity ias imost icustomers 

icomplained iof ithe ifurniture iis iold ioutdated iand iunappealing. iThe iwildlife itheme iand 

iupcycling iwill ibe iused ito ielevate ithe ilook iof ithe ifurniture iat ithe isame itime iproviding imore 

icomfort. iEmotional idesign iis ione iof ithe imost iuseful iuser-centered idesigns iand isince 

idesigners ido inot idesign ifor ithemselves ithe iresearch ianalyzed ithe iform ithat ievokes ipositive 

iemotions. i 

 
 

Analyzing ithe iresults iis iwas ifound ithat icurvilinear iforms ielicited ipositive iemotions. 

iDesign imindful iof ithe iuser's iemotions iis ieasily iacceptable iand ican ilead ito iincreased 

icustomer iloyalty iand ias isuch iretention. iThe iresults ifrom ithe ianalysis iof igathered 

iinformation isupported ipioneer ischolars iin ithe ifield isuch ias iVictor iPapanek, iwho iargued 

ithat iroundness icontributes ito ithe iperceived iyouthful iage iof ia iproduct idue ito ian iassociation 

iwith ia ichild’s iphysiognomy. i 

 

5.3. iRecommendations 
 

 

5.3.1. iInterior iarchitecture 
 

The ipractice iof iinterior iarchitecture irequires idesigners ito iconsider ipretty imuch ieverything 

ito ido iwith ithe ibuilding iof ian iinterior ispace ithat iwill iaffect ihuman ihabitation, iincluding 

imaterials, ifinishes, ielectrical irequirements, iplumbing, ilighting, iventilation, iergonomics, 
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iand iintelligent iuse iof ispace. iWhen isay ia ibuilding iis iredesigned ion ithe iinterior ionly iwith ithe 

ioriginal ishell iof ithe ibuilding iremaining iunchanged. iThis ikind iof irenovation iproject iis ithe itrue 

irealm iof iinterior iarchitecture. iThe iresearch irecommends ithat ithe iwalls iwhich ineeded ito ibe 

irethought ito iutilize ithe iprimary iwaste iof iwood. iResearch ihas iit ithat ithe ipre-consumer iwaste iis 

imainly ioffcuts iavailable iin ismall ipieces ithat iare ialways idifficult ito iscale iup. i 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 

This istudy ifound ia iway iof iscaling iup ithe iuse iof isuch ismall ioffcuts iin ithe iinterior idesign. 

iThe ipatterns iof ia igiraffe iare icomprised iup iof ismall ipieces. iThe ismall ipiece iof ioffcuts ican ibe 

ireshaped ito imake ia icontinuous imosaic ithat itakes ithe ishape iof ia igiraffe imotif. iThe iwall 

imosaics iare isuccess iwall icomponents iat iHuduma iCentre ioffices, iKenyatta iAvenue. iSince 
 

iis inot iadvisable ito icomplete iall ithe iinterior iwalls iwith ijust ione itype iof idesign, ione iwall ican 
 

ihost ithe igiraffe iinspired imosaic iwhile iother iwalls iare ipainted iwith icolors ifrom ithe icolor 
 

ischeme ichosen. i 

Figure 16 An example of a wall mosaic (image courtesy of pinterest) 
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To iadd ielegancy ito ithe imounted ioffcuts, ithey iare ipainted iwith ibold icolor iand ia 

icontrasting icolor ibetween ithem imaking ithe igiraffe ipattern. iThe iresearcher ibefore igiving 

isuch ia irecommendation ilooked iat ihow iSuccessive ithe isame iidea iwas iat iWaterfront imall 

iKaren iin imaking ithe iexterior idécor ialbeit idifferent imaterial icreates ithe ipattern ifor itheir 

icase. iSince ipart iof ithe iwall iis imade iwith itimber ithe ifloor iwas iproposed ito ibe imade iof itiles 

iwith icolors ithat ido inot iconflict ithose ichosen ion ithe iwall imosaic. iThe iceiling iwill ibe imade 

iof igypsum iwhich ican ibe ieasily ialtered ito ibe iakin ito ia ipreferred iwildlife imotif. i 

 
 

The ibamboo ilight icompany icreatively icame iup iwith ibamboo ilights ias idiscussed 

iearlier. iThe ibamboos iare ieasily isourced iand ithat ipiece iof iupcycling iis iso ielegant ithat ithe 

iresearcher irecommended iit ifor ithe iprovision iof ilight iespecially iat inight. iThe ibamboos ican 

ibe ierected iuniformly iat ithe ibar iarea ito iprovide ilight imore irefreshingly. iThe iwindow 

icurtains ican itake ia isafari itheme ithat icompliments ithe ialready iused icolors. 

Figure 17 colorcourage of walls (source pinterest) 
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5.3.2. iExhibition iand idisplay 
 

The iproblem iidentified iin iexhibition iand idisplay iwas ilack iof ienough ispace ito idisplay 

iliquor iat ithe ibar icounter iwhich ialso ihas iaffected ithe ivisual iappeal iof idisplayed iliquor. i 

 

 

This iis ian iopportunity ito iuse iAfrican iwildlife ito icreate ia idisplay icounter ithat iwill 

iresonate iwith ithe icustomer’s ipositive iemotions. iNixen ientertainment ihas idisplay isigns ifor 

iinformation iand idirections, ihowever ifor ithe iinformation iboard ito ibe ieye-catching iand 

idiscernable iit ishould ibe isurrounded iby ia ithin imosaic iwith ia iconspicuous icolor. iThe 

iresearch inavigated ithe iAfrican ibig ifive ianimals: ithe ilion, ithe ielephant, ithe ibuffalo, ithe 

irhino iand ithe igiraffe ifor imotifs iand irecommended icurvilinear iBig iFive iinspired idisplay 

iunits ifor ithe ihotel. i 

 
 

The imaterial ithat iwould ibe iutilized iin ithe iproduction iof ithe iunits iincludes ian 

iupcycled imaterial ieither ipre-consumer ior ieven ipost-consumer iwaste. iThe ilogo iat ithe 

ientrance iat iNixen ientertainment irequires ia idesign ithat iis iin iline iwith ithe iAfrican iwildlife 

itheme ias iinspiration ito icreate ia idesirable ientrance ithat icommunicates ipositive iemotions ito 

ithe icustomer. i 

 

5.3.3. iFurniture 
 

Furniture iarrangement iwas ifound ito ibe iconventional iand ibut iboring ias ithe ispace iis ismall 

Figure 18 bamboo lighting (source pinterest.com) 
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iand iwas idesigned ito isqueeze iin ias imuch ifurniture ias ipossible iwithout iaffecting ithe 

ifunctions iof ithe ispace. i 

 

 

However, ithe ifurniture idesigns iwere iout iof idate ias ithe ilarge ipopulation iof ithe isample 

iidentified. iThis istudy, itherefore, irecommended ithe iwildlife itheme ito ibe iconsistent ieven 

iwith ithe idesign iof ithe ifurniture iso ithat ithe iresulting ifurniture idesigns iwould ibe ielegant iand 

icontemporary ias iwell ias irespond ito ithe iemotional ineed iof ithe iusers iwho iaccording ito ithe 

imajority iresponses ipreferred iorganic icurvilinear iforms. iThe ibig ifive ihas ia ilot iof imotifs 

ithat ican ibe iutilized ito imake ifurniture idesign. i 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 
 
 
 
 
 
 
 
 

 

 

Sustainability iguides imaterial iselection iand ias isuch, iit iwas iproposed ithat ithe iresulting 

idesign iand iideas ishould iutilize isustainable iraw imaterial iwhilst icreatively iintegrating ipre-

consumer ior ipost-consumer iwaste. i 

Figure 19 Sample furniture concept 
(Source: Author, 2020) 
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5.3.4. iLandscaping 
 

The iresearch irecommended ithat ithe ilandscape iat iNixen ientertainment ialso irequires ia 

iface iuplift ithat iwill ialso icover iemotional idesign. iThe iparking iis ismall ibut ithe ifact ithat iit 

ifaces ithe ientrance iand iexit iit ishould igive icustomers ithe iproper ifeeling/emotion ithey 

ideserve ijust ibefore ithey ienter ithe ibar iand irestaurant. i 

 
 

The iparking ialso irequires isegmenting ias ithe iparking ispaces ifor ieach icar ihave inot 

ibeen imarked. iThe iparking iarea ialso iexhibits ipotted iplants iand itrees iwhich icover ithe ibar 

iand irestaurant, iupcycling ias ian iinspiration ifor iemotional idesign ican ibe iused ito ialso ielevate 

ithe iparking ispace ito ia iwhole inew ilevel. iThese iplants iinclude idate ipalm itrees, iumbrella 

itree, iand ia ifew ipotted iornamental iplants. iThis iproject ialso ifocused ion iSupercleanshine 

icarwash ias ian iextension iof ithe ilandscape iproject iat iNixen ientertainment. i 

Figure 20 Sample furniture concept (Source: Author, 
2020) 



44 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

The istudy ifound ithat ithe iparking ispace iat iSupercleanshine icarwash iwas inot imarked 

ior isegmented.it iwas inoted ithat ialso ibecause ithe iwhole ispace iis icovered iin ikabro ithere iare 

ivery ifew iplant ielements, ithe istudy iwill iincorporate iupcycling ias ian iinspiration ito 

iaccommodate imore iplant ielements iin iline iwith iemotional idesign ias ito imake ithe icustomers 

ihave ia ipositive ifeeling ias ithey icome iand iwait ito ibe iserviced. iSupercleanshine icarwash ihas 

ia iwaiting iarea ithat iis isheltered ibut iplain. i 

 
 

With ithe iknowledge igathered ifrom ithe istudy ithe ioutdoor ifurniture iand iwaiting ispace 

ican ibe ielevated ito imeet ithe idemands iof ithe iphilosophy iof iemotional idesign. iThe istudy 

ialso iestablished ithat iSupercleanshine icar iwash icould iuse isome ioutdoor ilighting ithat iwill 

ihelp iin ivisibility iat inight ias iwell ias ielevating ithe ilook iof ithe icar iwash. iAlthough ithe icar 

iwash iis iwell ifacilitated ithe iarrangement iof istructures iwas inot ivery iwell ithought iof 

iinclusive iof ithe iparking ispace. iThe ientrance iof ithe icar iwash iis iwith ino isignage iand iit iis 

ialso iused ias ithe iexit. i 

 

5.3.5 iConclusion i 

 
Indeed iit iis ithrough iresearch iand ithe iabsorption iof ithe iexisting iliterature ithat inew isites iare 

iborn ior ithe iold iones iredesigned ito irespond ito ithe ihighly idynamic ineeds. iThe ipreoccupation 

Figure 21 upcycled tires on the landscape (source pinterest.com) 
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iof inewness icalls ifor imore iresearch. iThis istudy iwas ia igreat iaide ito ithe idevelopment iof ithe 
 

iabove iproposals iand irecommendations. i 

 

5.3.6 iMore iresearch 
 

This istudy iencompassed ithe iAfrican ilandscape ibut iwas iconsidered ionly ithe iAfrican ifauna 

ias ia isource iof iinspiration. iThere iare ia ilot iof iother iAfrican iwildlife ielements ithat iwere inot 

iutilized iby ithis istudy. iFor ithat imatter, ithis istudy iwas inot iexhaustive iand ias isuch, ithere iis ia 

ineed ifor imore iresearch ito iexplore iextensively iother ielements iof ithe irich iAfrican iwildlife. i 

 
 

Furthermore, iScaling iup iupcycling iis istill ia iproblem ithat ineeds imore iattention ithan 

ithe ialready iemotional idesign. iThe iform iwas ithe iaspect iunderstudy iout iof ithe imany ivalues 

iof iinterior isettings ithat ican ielicit ipositive iemotions iat ithe isame itime iexisting isolutions ifor 

iupcycling ito ihave ia isignificant icontribution ito iwaste imanagement. i 
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APPENDIX i 

 

iInterview iquestions i(customer) i 

 

1. Is iwildlife ia igreat isource iof iinspiration? iIf iyes iplease iexplain iwhy? i 
 
 

2. Is iwildlife iand inature iin igeneral iappreciated? iIf iyes iin iwhat iways? i 
 
 

3. On ia iscale iof i1-10 ihow ilikely iare iyou ito irecommend inature iinspired ifurniture iand 

iinterior ienvironment? i 

 

4. On ia iscale iof i1-10 ihow ido iyou irate ithe icurrent iappearance iof ithis iclub? i 
 
 

5. What iis ithat iaspect iof ithe idesign ithat iwill imake iyou ilove ithis iclub imore? i 
 
 

6. Upcycling iis ithe iimprovement iof iold ifurniture iand ithe iuse iof iwaste ito icreate iproducts. i 
 
 
 

7. What iare ido iyou ithink iare ithe ibenefits iof iupcycling? i 
 
 

8. On ia iscale iof i1-10 ihow ireadily iwill iyou iprefer ian iupcycled iproduct? i 
 
 

9. Between icurvilinear iand irectilinear iforms, iwhich iform ido iyou iprefer imost? 

iWhy ido iyou iprefer isuch ia iform? i 

 

10. If iwildlife iis iused ito iinspire ithe iredesigning iof ithis iclub iwith ithe iaspect iof 
 

iupcycling iand ithe i(preferred iform) ihow ioften iwill iyou ivisit ithis irestaurant? i 

 
 

i 

 
 

Interview iGuide i(Manager) i 
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1. What iis iyour itake ion ithe iexisting idesign iand istate iof ithings ihere iat iNixen iEntertainm 

iin iterms iof i(interior idesign, ithe ilandscape, ithe idisplay iunits iand ithe ifurniture)? i i 

 

2. What iwill imake ithis iplace ibetter iif iit iwas ito ibe iredesigned? iWhat inew 

ifeatures ifor iinstance ithat ishould ibe iintroduced? i 

 

3. How ireadily iwill iyou iaccept ithe iAfrican iinspired iinterior isolutions? i 
 
 

4. How icommon iis ithe iconcept iof iupcycling ito iyou? iWould iyou iconsider iit 

ishould ian iopportunity ifor iredesigning ithis iclub ipresent iitself? i 

 

5. Between icurvilinear iform iand irectilinear iform iwhich ione ido iyou igive ipreference 

iand iwhy? i 

 

6. Do iyou ithink iredesigning ithis iclub iwill iincrease icustomer iretention? iWhy? i 
 
 

7. What iis iare ithe iexisting ielements ithat ithat iyou iwould iwish ito iretain 

iincase iit iis iredesign? i i 

 

8. What iare ithose ielements ithat iyou iwould ilike ito ido iaway iwith? i i 
 
 

5. Why idoes ithe iclub ilack ia ispecific itheme? i 
 
 

6. What ilocal/any iother iclub iwould iyou ilike ito iassociate iwith iin iterms iof itheir 

iinternal iand iexternal idesigns? i 

 

Interview iguide i(Interior iDesigners) i 

 
 

1. What iis iyour itake ion ithe iexisting idesign iand istate iof ithings ihere iat iNixen iEntertainment 

iin iterms iof i(interior idesign, ithe ilandscape, ithe idisplay iunits iand ithe ifurniture)? i i 

 

2. How iwould iyou idefine ithe irelationship ibetween ithe iinteriors iand iexteriors iof 

iNixen iEntertainment? 

 

3. What ido iyou ithink ineeds ito ibe ire-designed iif ithere iwas ian iopportunity? i 
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• Point iout ispecific iareas iand iobjects. i 
 
 

• Suggest ifeatures iyou iwould ilike ito ienhance ior iintroduce i 
 
 

• Which iare ithose ielements ithat ineed ito ibe ichanged iand iwhy? i 

 

4. What iis iyour iadvice ion ithe iincorporation iof ithe iAfrican ilandscape iin ithe 
 

iredesigning iof ithe iclub iinteriors iand ilandscape? i 

 
 

5. Between icurvilinear iforms iand irectilinear iforms iwhich ione iwould iyou iprefer iin ithe 
 

iredesigning iof ithe iclub? i 

 
 

6. Why ido iyou iprefer ithat iform iover ithe iother ione. iHow iimportant ido iyou ithink iyour 
 

ichosen iform iwill ibe ito ithe icustomers? i 

 
 

i 

 
 

Interview iguide i(Employees) i 

 
 

1. What iis iyour iopinion ion ithe icurrent istate iof iNixen iEntertainment iinteriors iand 

ilandscape? i 

 

2. What iare ithe ikey iareas ithat iyou iare icomfortable iwith iwhile iworking ihere? i 
 
 

3. What iare ithose iarea iand ielements ithat imake iyour iwork iunconducive? i 
 
 

4. iBetween icurvilinear iforms iand irectilinear iforms iwhich ione iwould iyou iprefer iin ithe  
iredesigning iof ithe iclub? i 

 

5. Who iare ithe imost ifrequent icustomers ithat iyou ireceive ieither ilocally 

ior i Internationally, iwithin ithe iclub ipremises? i 

 

6. Would iyou ilike iit iif iwildlife itheme iis iincorporated iin ithe iredesigning iof ithe iclub? i 

 
 

i 

 
 

Observation iGuide i 
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1. what iare ithe iexisting ifeatures iat iNixen iEntertainment iin ithe ifour iarea iof iinterior idesign? 

 
i 

 

2. what iis ithe ifurniture iarrangements? i 
 
 

3. how ican iyou idescribe ithe imovement iof iworks? i 

 

5. Note ithe icolor iused iat iNixen? i 
 
 

6. what iare ithe iproblems iyou ican iidentify iin ithe ifour iareas iof iinterior idesign. i 


