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ABSTRACT 

Background; The product design profession has been tasked with the responsibility of providing aesthetic and 

suitable products for home spaces, organizations and large companies and even hotels. For a long time now 

most of the hotels and restaurants use products for décor from either abroad or bought expensive products 

online. In this case, having to create products in Kenya by Kenyans would be an amazing step towards the 

journey of appreciating the culture, beliefs and importance of different cultures in Kenya. 

Swahili art is magnificently expressed in the design of carpets, rugs, porcelain and jewelry, all of which reflect 

some Asian influence. The Swahili also incorporate unique architecture into the design of their homes and 

mosques. The town of Lamu in Kenya is perhaps the best place to see the finest Swahili architecture, art and 

crafts.  

The Problem; Swahili culture is replete of rare motifs that has been adopted and applied in countries far and 

wide in the world. Over the years in Kenya however, despite that richness, Swahili culture is rarely utilized to 

impart desired cultural identity to brand and design. Most times, individuals concentrate on what needs to 

be sold out instead of combining the ‘what’ with the ‘how’ to come up with solutions that work best for 

both the clients and the restaurant owners. 

Objectives: The objectives of the paper was to identify the problems within the Malindi Swahili Dishes 

already in place and their effects, analyze the findings and what has been done before by other designers 

then propose better solutions. 

Design; A case study model, the research employed the collection and analysis of both qualitative and 

quantitave data obtained through observation, photographs, personal interview and note taking. 

Setting; Malindi Swahili Dishes Restaurant, Nairobi. 

Subjects; The owners of Malindi Swahili Dishes Restaurant, employees and clients of the restaurant. 

Results; Better decoration and layout with the application of Swahili Culture and an improvement of 

customer client relations to better the sales of products. 



Conclusion; The findings established that Swahili culture is rarely utilized to impart desired cultural identity to 

brand and design.This then translates to clients not being receptive to the restaurant and Swahili Culture not 

applying within the space. 
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1 CHAPTER ONE  

1.1 INTRODUCTION 

The  Ministry  of  Tourism  through  the  Department  of  Tourism  implements  government  policies  on  

tourism, develop  and promote  domestic tourism  among other  polices. In addition the ministry regulates 

hotels and restaurants, maintains standards in all tourist facilities and also does classification of hotels and 

restaurants. Classification is done by Hotels and Restaurants Authority (HRA) which is a semi-autonomous 

body under the department of tourism. According to the World Tourism Organization (WTO) and the 

International Hotel and Restaurant Association (IH&RA), hotel rating is the  classification  of  accommodation  

establishments  denoting  a  system,  duly  published,  in  which  accommodation establishments of the  same 

type (such  as hotels, motels,  and inns) have been  conventionally broken down into  classes, categories,  or  

grades  according  to  their  common  physical  and  service characteristics  and  established  at  government, 

industry  or other  private levels  (WTO &  IH&RA, 2004). Hotels in their own interest to attract visitors, 

declares and applies a theme in their design. Such theme gives and expresses a cultural, regional and standard 

classification to its clientele. It is against this background that this research looked at hotels in Nairobi 

concentrating its study on Malindi Swahili dishes. 

1.2 BACKGROUND OF THE STUDY 

The product design profession has been tasked with the responsibility of providing aesthetic and suitable 

products for home spaces, organizations and large companies and even hotels. For a long time now most of 

the hotels and restaurants use products for décor from either abroad or bought expensive products online. In 

this case, having to create products in Kenya by Kenyans would be an amazing step towards the journey of 

appreciating the culture, beliefs and importance of different cultures in Kenya. 

Swahili art is magnificently expressed in the design of carpets, rugs, porcelain and jewelry, all of which reflect 

some Asian influence. The Swahili also incorporate unique architecture into the design of their homes and 

mosques. The town of Lamu in Kenya is perhaps the best place to see the finest Swahili architecture, art and 

crafts. Below are some of the things that make the Swahili culture beautifully different. 
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1.3 PROBLEM STATEMENT 

Swahili culture is replete of rare motifs that has been adopted and applied in countries far and wide 

in the world. In Kenya however, despite that richness, Swahili culture is rarely utilized to impart 

desired cultural identity to brand and design. The culture is rarely embraced because it has not been 

adequately applied in most of the interior and exterior spaces of the Swahili dishes restaurant to 

emphasis and sustains its meaning and importance to the current and coming generation. In this case 

the following are the current problems manifest at Swahili Dishes restaurant. 

1. The exterior of the restaurant is old and not attractive to clients. 

2. The interior of the restaurant is plain and have not decorated the place as per the Swahili 

theme. 

3. The furniture of the restaurant is old and use of plastic chairs thus not rhyming with the 

Swahili theme 

4. The dress code of the waiters and waitress is very modern and does not apply to the theme 

of Swahili culture. 

5. The food is served on normal plates thus not having any Swahili theme.                                                                                  

In general, despite being an important traveler contact point, Malindi Swahili dishes hotels does not 

inspire as an African hotel. It lacks a unifying theme for its aesthetic and utility offering. It therefore 

presents any designer a great challenge and opportunity to create a homely, representative 

ambience. Towards this end, every day materials such as wood, plastic, glass, metal, rocks fabrics 

will be used in creating suitable products especially for the restaurant. Decisively, a combination of 

one or more materials to create a product should be encouraged. 
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1.4 OBJECTIVES OF THE STUDY 

1.4.1 Main Objective 

To investigate how the Swahili culture can be incorporated to realize an aesthetic look suitable for 

the Swahili dishes restaurant.  

1.4.1.1 The Specific Objectives 

 To explore how the Swahili cultural aspects , styles, art can be applied to redesign the interior 

and exterior spaces of the Swahili dishes restaurant homes in a unique way . 

  To investigate to what extent the Swahili culture has been applied in designs of the Swahili 

dishes restaurant. 

 To establish how the Swahili culture can be applied in the creation handmade products to 

create beautiful unique pieces of art in the four areas of product specialization  

 To propose Swahili culture inspired products that are visually attractive, interactive and 

functional for enhancing the image and brand of the hotel. 

 

1.5 RESEARCH QUESTIONS 

 How can culture inspired design be used to develop products in the four areas of product 

design for restaurants and hotels? 

 What relevant design factors are there in traditional Swahili culture? 

 How can the traditional Swahili culture be applied in making products for Swahili Dishes 

restaurant? 

 What opportunities exist in the market for Swahili culture inspired design? 



4 
 

 

1.6 SIGNIFICANCE OF STUDY 

This project will bring into view the importance of traditional culture to the field of product design 

as well as its part in the making of the proposed products. This project is going to show the 

importance of infusing identity whether cultural, personal or organizational into the product design 

process and practice. This project also improves on existing literature both printed and digital 

sources. 

 

1.7 SCOPE OF THE STUDY 

This section puts a limitation on what areas are included or excluded in the study. 

1.7.1 Geographical Scope 

The research will be based in the Nairobi due to easy access to town and the availability of everyday 

materials to work with to create products. It will take into consideration a place such as the Swahili 

Dishes Restaurant Nairobi. 

                 

Figure 1. 1: Map of Nairobi showing the location of Malindi Swahili Dishes 
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Source: (Nairobi Urban HDSS, 2010) – 26/09/2018 

 

 

                            

Map of Nairobi showing the location of Malindi Swahili Dishes 

Source: (Nairobi Urban HDSS, 2010) – 26/09/2018 

 

1.7.2 Thematic scope 

 

The research will be limited to the four areas in product design in accordance with the school 

curriculum, that is, jewellry, leather, sculpture and ceramics, Therefore, the products that will 

be made will fall under the stated four categories. 

 

1.8 LIMITATION OF THE STUDY 

The researcher faced a few challenges with the authorities at the site making photographic data 

collection quite difficult. 

The time stipulated for the research was minimal thus the researcher works with the little data 

required. 
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Illiteracy levels was a challenge as some of the respondents did not quite understand the 

process as the researcher explained. 

 

 

 

1.9 DEFINITION OF TERMS 

Culture: These are traditions, customs, religion, ceremonies, rituals, the arts, crafts, language, 

dress, food, architecture of a particular group of people (UNESCO, 

2001). Culture is generally referred to as “the way of life of a people group” (Leong and Clark, 

2003). 

Hotel: According to Merriam Webster it can be defined as an establishment that provides 

lodging and usually meals, entertainment, and various personal services for the public. 

Hotels and Restaurants Authority (HRA): which is a semi-autonomous body under the 

department of tourism. According to the World Tourism Organization (WTO) and the 

International Hotel and Restaurant Association (IH&RA).  

Tourism: can be defined as the activities of persons travelling to and staying in places outside 

their usual environment for not more than one consecutive year for leisure, business and other 

purposes. https://www.ukessays.com 13/11/19 

 

 

 

 

 

 

 

https://www.ukessays.com/
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2 CHAPTER TWO 

2.1 LITERATURE REVIEW 

2.1.1 Introduction 

This section of the study provides the researcher with a guide on the development of culture 

oriented products. It further provided a brief history of the Swahili Culture and the specific art 

forms that are found within this community. The section further expounds on culture oriented 

exemplars and their respective design champions. 

 

This  section  also  explored  the use of every day materials and  its  relevance  in  the  creation  

of suitable design  products  fit  for  the restaurant. Lastly, the section provided the researcher with 

a guideline on how to deal with restaurant issues in regards to the problem that they currently 

face in their respective locations. 

 

2.1.2 Review of Theoretical Literature 

 

Classification of hotels  

Hotels are classified according to the hotel size, location, target markets, levels of service, facilities 

provided, number of rooms, ownership and affiliation. 

https://setupmyhotel.com/homepage/hotel-management-glossary/hotel.html
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Size or number of rooms. The rooms are in different sizes and numbers depending on the hotels. 

Under 200 rooms, 200 to 399 rooms, 400 to 700 rooms, more than 700 rooms. The above 

categories enable hotels of similar size to compare operating procedures and statistical results. 

Target Markets: In this case, hotel targets many markets and can be classified according to the 

markets they attempt to attract their guests. The common type of markets includes business, 

airport, suites, residential, resort, timeshare, casino, convention and conference hotels. 

Business Hotels: These hotels are the largest group of hotel types and they primarily cater to business 

travelers and usually located in downtown or business districts. Although Business hotels primarily 

serve business travelers, many tour groups, individual tourists and small conference groups find these 

hotels attractive. Guest amenities at business hotels may include complimentary newspapers, 

morning coffee, free local telephone calls, Breakfast etc.  

Airport Hotels: These type of hotels typically target business clientele, airline passengers with 

overnight travel layovers or cancelled flights and airline crews or staff. Some hotels might give free 

transport between hotel and airport. Some Airport hotels also charge the guest by the hour instead 

of normal daily night charges.   

Suite Hotels: These kind of hotels are the latest trend and the fastest growing segments of the hotel 

industry. Such hotels have a living room and a separate bedroom. Professionals such as accountants, 

lawyers, businessmen and executives find suite hotels particularly attractive as they can work and 

also entertain in an area beside the bedroom. 

Extended Stay Hotels: Extended stay hotels are somewhat similar to the suite hotels, but usually 

offers kitchen amenities in the room. These kind of hotels are for long-stayers who want to stay 

more than a week and does not want to spend on hotel facilities.  

https://setupmyhotel.com/homepage/hotel-management-glossary/suite.html
https://setupmyhotel.com/homepage/hotel-management-glossary/resort.html
https://setupmyhotel.com/homepage/hotel-management-glossary/casino.html
https://setupmyhotel.com/homepage/hotel-management-glossary/tour.html
https://setupmyhotel.com/homepage/hotel-management-glossary/complimentary.html
https://setupmyhotel.com/homepage/hotel-management-glossary/airport-hotel.html
https://setupmyhotel.com/homepage/hotel-management-glossary/suite-hotel.html
https://setupmyhotel.com/homepage/hotel-management-glossary/extended-stay-hotel.html


9 
 

Serviced Apartments: Serviced Apartments or Residential hotels provide long-term or 

permanent accommodation for Guest. Usually guest makes a lease agreement with the hotel for the 

minimum of one month up to a year. Rooms generally include living room, bedroom, kitchen, 

private balcony, washing machines, kitchen utensils etc. Unlike normal hotels Serviced apartment 

only provide weekly one housekeeping service. 

Resort Hotels: Resort hotels are usually located in the mountains, on an island, or in some other 

exotic locations away from cities. These hotels have recreational facilities, scenery, golf, tennis, 

sailing, skiing and swimming. Resort hotels provide enjoyable and memorable guest experiences 

that encourage guest to repeat to the resort. 

Bed and Breakfast / Homestays: These are houses with rooms converted into overnight facilities, 

this can size up to 1 to 10 guest rooms. They are also known as 'Home Stay's'. The owner of 

the B&B usually stay on the premises and is responsible for serving breakfast to the guest. 

Timeshare / Vacation Rentals: Another new type or segment of the hospitality industry is the 

timeshare hotels. These are sometimes referred to as “Vacation-interval" hotels. Timeshare hotels 

are where the guests who purchase the ownership of accommodations for a specific period. These 

owners may also have the unit rented out by the management company that operates the hotel.  

Casino Hotels: Hotels with gambling facilities are called Casino Hotels. Although the food and 

beverage operations in the casino are luxurious their functions are secondary to and supportive of 

casino operations. 

Conference and Convention Centers: These type of hotels focus on meeting and conferences and 

overnight accommodation for meeting attendees. They also provide video conferencing facility, 

audiovisual equipment, business services, flexible seating arrangements, flipchart etc. These hotels 

https://setupmyhotel.com/homepage/hotel-management-glossary/extended-stay-hotel.html
https://setupmyhotel.com/homepage/hotel-management-glossary/accommodation.html
https://setupmyhotel.com/homepage/hotel-management-glossary/housekeeping.html
https://setupmyhotel.com/homepage/hotel-management-glossary/continental-plan.html
https://setupmyhotel.com/homepage/hotel-management-glossary/hotel.html
https://setupmyhotel.com/homepage/hotel-management-glossary/hospitality.html
https://setupmyhotel.com/homepage/hotel-management-glossary/casino.html
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mostly located outside the metropolitan areas and have facilities like golf, swimming pools, tennis 

courts, fitness centers, spas etc. 

 

2.1.3  Levels Of service of Hotels 

World class service: These are also called luxury / Five Start hotels, they target top business 

executives, entertainment celebrities, high- ranking political figures, and wealthy clientele as their 

primary markets. They provide upscale restaurants and lounges, Valet, concierge services and also 

private dining facilities.  

Mid-Range Service: Hotels offering mid-range or otherwise 3 to 4-star hotels service appeal the 

largest segment of the travelling public. This kind of hotels does not provide elaborate service and 

have an adequate staffing. They also provide uniformed service, food and beverage room service, 

in-room entertainments and also Wi-Fi etc.  

Budget / Limited Service: These hotels provide clean, comfortable, safe, inexpensive rooms and meet 

the basic need of guests. Budget hotels appeal primarily to budget-minded travelers who want a 

room with minimum services and amenities required for the comfortable stay, without unnecessary 

paying additional cost for costly services. 

2.1.4  Ownership and Affiliations of Hotels 

Independent / Single Owner Hotels: They do not have identifiable ownership or management 

affiliation with other properties. Example of the same would be family owned and operated hotel 

that is not following any corporate policies or procedures. 

Chain hotels: Hotels which are part of a hotel chain and these kinds of ownership usually imposes 

certain minimum standards, rules, policies and procedures to restrict affiliate activities. In general 

the more centralized the organization the stronger the control over the individual property.  

https://setupmyhotel.com/homepage/hotel-management-glossary/spa.html
https://setupmyhotel.com/homepage/hotel-management-glossary/concierge.html
https://setupmyhotel.com/homepage/hotel-management-glossary/mid-range-service.html
https://setupmyhotel.com/homepage/hotel-management-glossary/uniformed-service.html
https://setupmyhotel.com/homepage/hotel-management-glossary/single.html
https://setupmyhotel.com/homepage/hotel-management-glossary/hotel-chain.html
https://setupmyhotel.com/homepage/hotel-management-glossary/hotel-chain.html
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In addition to the everyday products, all the products that surround you in your home, school, or 

workplace are made of one material or another. We're surrounded by an incredible array of 

different materials every single day. Unless the thing you're looking at happens to be natural, like a 

tree or a flower, someone had to decide what material to make it from. Those people probably use 

some aspect of materials science to make that choice. In addition to the Swahili culture the researcher 

has incorporated the use of every day materials. Materials refer to matter or substance that objects 

are made from. There are different types of materials that we use in our everyday life which include; 

Metals - Metals have good electrical and thermal conductivity and capable of malleable(able to be 

hammered or pressed into shape without breaking or cracking). In periodic table out of 118 

elements, 90 are metals only. Examples of metals are steel, iron, copper, aluminium, zinc, silver, 

lead, etc. These are all alloys of metals. Non-Metals is referred to the chemical elements which are 

volatile, insulated to heat and electricity and lack of the metallic attributes. Most of the non-metals 

are gasses. Non-metals are further classified into the following groups: Thermoplastics, Thermosets 

and Elastomers. 

Thermoplastics can be referred to as a polymer that can become moldable to a specific heat and the 

get solidify upon cooling are known as the thermoplastics. These thermoplastics can be remolded 

or reshaped many times as we want. So they are recyclable polymers. Thermosets can be referred 

to as the polymers which are capable to resist to high temperatures. Once thermosets get harden 

they will not be remolded or reshaped. So these are not able to recycle. Capable of resistance to 

the high temperatures. 

Elastomers are the elastomer is a polymer that can be deformed under stress and regain its original 

shape when the stress is removed. Simply a polymer which is having an elastic property called as 

the elastomer. Ceramics are the inorganic and nonmetallic compounds. Ceramics have high strengths 

and hardness properties. Following examples gives the quick idea of ceramic materials. Examples of 

https://extrudesign.com/different-types-of-steels/
https://extrudesign.com/material-properties/
https://extrudesign.com/material-properties/
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Ceramics are plates, tiles, toilets. Not only in home appliances they are also can be used in so many 

other industries like automobile industries, aerospace industries. Ceramics are further classified into 

two groups which are crystalline ceramics and Glasses. 

Crystalline ceramics are more brittle and harder than the metals but when it comes to the tensile 

strength of the crystalline ceramics, it is very less. They tend to fail at very less stress. Glasses are also 

inorganic and non-metallic compounds. Glasses don’t have the crystalline structure as like Crystalline 

ceramics do. One special property of the glasses is the transparency. 

A Composite Materials is a material formed from two or more materials to attain required properties 

like high strength with light in weight. Example of the composite material is a plywood. Plywood is 

a composite material from a composite of different wood materials. Fiber glass is also one example 

of the composite material from reinforced plastics. Composite materials are further classified into 

three groups which are Metal Matrix, Ceramic Matrix and Polymer Matrix 

Different materials have different features, or properties, which make them suitable for different 

uses therefore in this research, the researcher has looked deeply into the different types of materials 

and how an individual can create suitable products for use at hotels and restaurants. 

Culture and religion of the Swahili people: The Arabic culture has had the greatest influence in 

shaping Swahili traditions. One major legacy of the Arab culture is the prevalence of the Islamic 

religion among the Swahili people. Islamic traditions govern nearly every aspect of the Swahili tribe's 

culture, including food, clothing and lifestyle. Swahili children, for example, must attend Madrassa 

- religious classes in which they study the Koran and learn the Arabic language from an early age. 

Unlike other Kenyan tribes, there are no specific rites of passage for young Swahili men and women. 

Marriage marks the transition to adulthood. Swahili marriages are usually arranged by the parents. 

Though the bride's parents will normally choose a groom for their daughter, she has the right to 
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refuse her parents’ choice and select her own groom. Swahili weddings last several days and involve 

elaborate preparations, ceremonies and activities for both men and women. Only men are allowed 

in the mosque for the official marriage vows. 

Swahili clothing and dress code: The traditional attire of a Swahili man is a long white (or beige) 

robe (or kaftans) known in Swahili as a kanzu and a small, white, rounded hat with elaborate 

embroidery. Swahili women dress in long black dresses called buibui, and cover their heads with a 

black cloth, known as a hijab. It is also common to find Swahili women wearing a veil to cover their 

faces. Outside their traditional clothing, most Swahili men wear western-style pants and shirts, but 

revert to the traditional attire on Fridays, the official prayer day for Muslims, and during other 

important or religious occasions. 

Swahili poetry and music: Poetic and musical expression is an important feature of the Swahili 

culture. Poets, the greatest of which are called malenga, are held in high esteem. Swahili music, 

Taarab, is poetically very rich. The traditional Taarab rhythm is a slow beat that borrows heavily 

from Indian and Arabic melody. Chakacha is another authentic Swahili music genre with a faster 

tempo than Taarab. 

Language of the Swahili people: The Swahili people speak Swahili (or Kiswahili), a language adapted 

from the Bantu and enriched with some vocabulary from the Arabic, Portuguese and Hindi 

languages. Among the native Swahili speakers, there exist several Swahili dialects. The most well-

known Swahili dialects include: Amu, spoken by the Lamu people; Mvita, a dialect of the Mombasa 

Swahilis; Pemba, a dialect spoken in Pemba; and Unguja, a dialect spoken in Zanzibar. However, 

the standard version of the Swahili language is the national language of both Kenya and Tanzania 

and is also spoken widely across other Eastern and Central Africa countries. 
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The daily life of the Swahilis: From their earliest days, the Swahili people depended on trade for 

survival. They played a central role as middlemen between the inland tribes of East and Central 

Africa and the Indian Ocean traders (Arabs, Indians, and Portuguese).Today, many Swahili people 

still engage in business enterprises of some kind. They are mainly traders, running shops throughout 

the coastal cities of Mombasa, Malindi, and Lamu, as well as in other towns where they live. They 

also engage in domestic and commercial fishing along the Indian Ocean coast. 

Swahili food: By religion, Muslim Swahilis are prohibited from eating pork or drinking alcohol. The 

Swahili's staple food is of Arabic descent, and most of their cooking is rich in spices. Popular Swahili 

cuisine includes pilau and wali (rice cooked in coconut milk) served with a thick meat stew or fish. 

The Swahili tribe eats a lot of different grains, vegetables and fruits, including beans, peas, tomatoes, 

potatoes, okra, kale, spinach, mangoes, coconut and bananas. Goat meat and chicken are 

traditionally served during special occasions. 

Swahili Houses: Mangrove poles played a key role in Swahili architectural style through the Indian 

Ocean trade. One thing to note is that the mangrove poles played an important role in Swahilis 

architectural style. For centuries, these poles were used as wall structural supports, ceiling beams, 

door lintels and roof rafters not only for building homes but also for government buildings. In 

Mombasa and other urban centers in the coastal regions, the mangrove poles are used for roof 

rafters and other structural frameworks for buildings like hotels. And, Lamu continues to be the 

largest supplier of these poles at the coast. 

Therefore this will be an overview of what the researcher will look into which is Swahili culture 

inspired aesthetic design. It introduces the research area of study known as Swahili Dishes 

restaurant that has potential to fulfill the four thematic areas of product specialization namely 

Ceramics, Jewellery Leatherwork and Sculpture. 

Culture 
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According to the Cambridge Dictionary, Culture can be described as a way of life of a particular 

people especially as shown in their ordinary behavior and habits and attitudes towards each other 

and their moral and religious beliefs. Further definition according to Oxford Dictionaries has it that 

Culture is the quality in a person or society that arises from the concern for what is regarded as 

excellent in arts, manners, letters scholarly pursuits etc. 

People consciously create ways of peaceful coexistence through carefully planned pattern of social 

relationships amongst and between its members and the physical environment in which they live 

in these patterns of behavior usually direct, guide, control, and stimulate people towards 

harmonious social existence. According to Jurji, Culture is the belief of people, the way they 

communicate, their mode of dressing, their thoughts and how they relate to each other on a regular 

basis and equally transmitted from one generation to another. 

 

One of the characteristics of culture is that it enables people to get properly adapted to their physical, 

social and political environments without much stress or challenges. As this culture deals with the 

do‘s and don‘ts of any particular society. Hence the absence of culture in the society will make an 

individual to become a misfit. 

In Africa, Culture shapes the perception of self and the interaction between people and their 

environment (Falola, 2008). It explains habits such as respect for the old, take care of children, 

support male dominance etc. Jurji Nengak also pointed out that culture defines peoples’ world view 

and makes the social groups or society unique and distinct from members of other groups or society. 

 

Culture is also learned behavior which has been socially acquired and consists of patterns, explicit 

and implicit symbols, constituting the distinctive achievements of human groups including their 

embodiments in artifacts. Further explanation has it that the essential core of culture consists of 

traditional ideas and especially those attached their values (Falola, 2008). 
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It is through artefacts that cultural values are communicated hence design becomes a very important 

medium of communication that tends to express the values of systems within which it functions. 

(Moalosi, Popovic, and Hickling-Hudson 2010). Researchers argue that, as at now, globalization is 

leading to a greater similarity of perception and lifestyle. Hence every time there is a global trade 

sought of network, uniformity is really portrayed in the products that are exhibited. Designers are 

challenged to foster cultural diversity through localization of products in the face of globalization. 

Variations in terms of national culture remain strong and the process of globalization is in fact 

imposed on users. (Moalosi, Popovic, and Hickling-Hudson 2010) 

 

The African culture is of many things too and they go beyond. African history has long been 

expressed by the use of narratives, songs and oral literature. Growing up, every young African child 

had at their fingertips a brief history of the place that they came from. This was in the aim to ensure 

that the traditions were passed on from generation to generation and that no one would ever forget 

where they are from. The question therefore that one would ask themselves is this culture still being 

upheld today? Does this image of Africa stand up for an observation? 

 

Culture could also consist of multi layers according to Stephan (2004) suggested two layers; visible 

and invisible. (Lee, 2004) proposed that culture consisted of three layers namely; artefact, value and 

basic assumption which identified with key design attributes such as functional‘, 

Aesthetic‘, and symbolic.  Leong and Clark (Clark, 2003) also developed a framework for studying 

cultural objects distinguished by three special levels: the outer ‘tangible’ level, the mid 

‘Behavioral’ level, and the inner ‘intangible’ level. The tangible’ level is that which people associate 

with culture, the visual reality in terms of clothing, behavior, language of communication and shelter. 

The mid ‘behavioral’ level comprises of norms and values that a community hold. These are simply 



17 
 

those beliefs that are considered either right or wrong and are external and reinforced by social 

control. The Values tend to be more intense than the norms. Both of them structure the way a 

particular culture behaves. The Inner ‘intangible’ layer is the deepest and understanding of the core 

of culture is a lee way into working successfully with other cultures.  It is the basic assumptions, set 

of rules and strategies to solve the things a certain community may be facing. It could even be 

difficult for an outsider to recognize these basic assumptions (Clark, 2003). 

 

Based on previous research of (Moalosi, Popovic, and Hickling-Hudson 2010) studying cultural 

objects, culture can be classified into three layers: 

 

1.  Physical or material culture - which comprises of food, garments, and transportation related 

objects, 

 

2. Social or behavioral culture- including human relationships and social organization, and 

 

3. Spiritual or ideal culture that consists of art and religion. Layers that fit into Leong‘s culture 

Levels. 

 

According to Spencer-Oatey (2000) Basic assumptions‘ are deeply held by the society like 

unconscious  and  invisible  core  beliefs  that  inform  the  other  layers  whilst  values‘ involve 

observable culture that the society claims to hold. That group members are unlikely to share identical 

sets of beliefs, attitudes and conventions ‘which make up the second inner layer. The second layer 

influences the third layer consisting of systems and institutions.‘ Culture is also associated with social 

groups and people are at the same time members of these different groups. This phenomenon entails 

an encircled layer with a split outer layer of culture composed of 
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Artefacts and products and on the other side rituals and behavior. Artefacts of the kind that provides 

Non-behavioral items are visible and can easily be described as the elements of culture which has an 

immediate emotional impact towards its users. A researcher that goes by the name Lee argues that 

designers tend to overlook including the inner cores of culture by leaning very much towards 

designing products that are mainly based on the other factors other than Culture. 

 

 

2.1.5 Examples of Kenyan Cultures 

 

The Kenyan culture possesses multiple trends and in that there is no prominent culture that identifies 

with it.  It consists of various cultures that are practiced by the different ethnic groups within the 

country. An ethnic group is a community or population whose members identify with each other 

on the basis of a common ancestry, behaviors, language and religious practices. There are more than 

42 ethnic groups in Kenya and each of these groups identifies itself differently hence there is no 

singular cuisine nor dressing that would represent all of Kenya. This rich diversity has resulted to the 

absence of a unifying factor, either a cuisine, a national dressing or even a Kenyan song other than 

the national anthem. (Wikipedia- Culture of Kenya). 

 

Kenya‘s indigenous tribes are further categorized into three major ethnic groups: The Bantus, The 

Cushite’s and The Nilote’s. The tribes within these three ethnic groups are known for their unique 

history, language, music, lifestyle, traditions, food and culture. In as much as there are the many 

cultures in Kenya, the Swahili Culture is among the most famous culture and is highly recognized 

both in the local and international sectors. Its richness has been highly preserved and even forms the 

largest tourist attraction today. (Wikipedia – Culture of Kenya) 
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More than 42 communities in Kenya each contributes to the Country‘s rich and diverse culture and 

heritage. Each of these ethnic groups are known for their uniqueness in history, language, culture, 

mode of dressing, religion, food and tradition. However, out of these 42 tribes, the Swahili Culture 

is famous for its culture both locally and internationally because the richness of their culture has been 

highly preserved and their possession of their elaborate traditional attire. 

 

The main African Cultural study of this research is the Swahili Community. The Swahili originated 

from the intermarriage of Arabs with the coastal Bantu communities. The Swahili live in urban 

centers along the East African Coast. The Swahili were initially called Wangozi. They are believed to 

have migrated from Shungwaya to the coast, where they intermarried with the Arabs. 

The Swahili are found along the east African coast, with some living in Mombasa, Kwale, Tana River, 

Lamu and Kilifi counties. They speak Swahili (Kiswahili). 

The Swahili speak Kiswahili, which is Kenya's national language and has gained international appeal. 

It is studied all over the world and is spoken by various communities inhabiting the African Great 

Lakes region. Kiswahili has borrowed words from Arabic, Portuguese, English and other 

languages. The Swahili were an urban, maritime community, who interacted with foreigners from 

various parts of the world during the extensive Indian Ocean trade. They became middlemen and 

used dhows to move goods from various parts of the African coast, to the Middle East and 

India. Their economy relied on trade, agriculture and fishing. Before the introduction of numismatic 

currency, payment for goods and services was done in cowrie shells. Items of trade were ivory, 

timber and slaves among others. Swahili obtained spices and clothes from the Arabs. Apart from 

trade, the Swahili were renowned fishermen and kept small herds of livestock. They also grew spices, 

coconut palms and fruit trees like mangoes. 

 

Swahili clothing 
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A kanga, also known as a leso, is a traditional Swahili cloth. It is a cotton cloth which has Swahili 

sayings printed on it. For example In a kanga, the saying 'Ya kale hayapo, zingatia uliyonayo' means 

'the past isn't there, reflect on what you have'. They also had mats (mkeka) made from doum palm 

leaves. It was made by men to be sold for use at home. As skilled craftsmen, the Swahili make 

beautiful products like baskets, furniture and ornaments out of wood, reeds and doum palm leave. 

 

Social structure 

Traditional Swahili society is matrilineal. Women would own houses, which were built as soon as a 

girl is born, and men would make major decisions for the family and provided security to the 

community. A household included immediate family, such as cousins, nephews, nieces, grandparents 

and in-laws. Swahili life comprised of rites and ceremonies, which are based on Islam (birth, 

circumcision, marriage and death).  

 

Food Preparation 

Use of mbuzi ; This is a coconut grater made of wood with an iron tip and decorated with animal 

symbols by a blacksmith. It was traditionally used by women for grating coconut to extract tui, 

coconut milk. Tui is a staple ingredient in most Swahili delicacies. Another food tool the Swahili uses 

is a wooden mortar and pestle made by a craftsman and used by women for pounding grains to 

separate the cover from the seeds. The wood was cut from a tree using an axe, and made hollow 

with a chisel. 

 

Art and crafts 

Making baskets out of Reeds used by women for making baskets of various sizes and uses. Making 

Man-made crafts which wooden block on which hats are shaped. It was made by a male craftsman 

and used by a male hat maker. Creating a whisk for churning milk which is a large wooden whisk 
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for churning milk. It was made by a male craftsman and used by women. The string on the central 

bar would be pulled back and forth through the holes on the side bars. 

 

Swahili marriage 

Silver belts were worn by women during a wedding ceremony. Swahili marriages were traditionally 

arranged, and marriage between cousins was encouraged so as to keep property and family 

together. A bride price was paid to the girl’s family but it was never a sign of total ownership. 

The parents of a young man would visit the girl’s family and negotiate on behalf of their son. A 

positive response would start up the beginning of the wedding plans. More visits to the girl’s family 

followed up, accompanied by gifts. Swahili marriages take 3 to 4 months to plan, during which both 

families hold different ceremonies. On the wedding day, food and music is always offered in plenty. 

Divorces and polygamy are allowed as provided for by Islamic law. 

 

Swahili food 

Rice cooked with coconut milk has traditionally been a staple food for the Swahili. Their meals 

incorporate locally available vegetables, fruits, and spices served with tea several times a day. Fish is 

also central in the diet, while chicken and goat meat are popular for holiday meals. The aluminium 

plate (sinia) was used for serving food for communal eating. 

 

Siwa 

The Siwa is a ceremonial side blown horn made from ivory and brass. Among the Swahili it was 

perceived as a symbol of unity, and Swahili rulers served as its sole guardians. The Siwa was also 

believed to have supernatural and magical powers. 

 

Religion 
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The Swahili are predominantly Muslim. However, before the arrival of Islam, the Swahili worshiped 

according to the traditions of their ancestors. They believed in 'Mungu', God who is the creator of 

the universe, to whom they prayed directly. 

 

Ushairi for entertainment 

The Swahili involved themselves with different activities in their leisure time. Ushahiri (poetry) is an 

art and is regarded as the most important of the Swahili literature. It follows a set of rules which 

have been handed down from generation to generation. Through poetry, they expressed their 

thoughts, joys and agonies. 

 

Design and Culture 

Human being is a socio-cultural being and thus he communicates, feels, interacts and associates with 

his surroundings. There is need for designers and agents of social change to recognize that people 

are cultural beings and the processes of integrating design and cultural factors in the practice of 

design is importance. (Moalosi, Popovic, and Hickling-Hudson 2010). 

 

Moalosi has it that the context of design should be with the user and not for the user. In this regard, 

designed products ought to be useful, useable and pleasurable to the target audience. This way, the 

products made will respond to the user‘s cultural needs. He also gives an insight that design can be 

linked to culture in the incorporation of cultural values of the products. These products will thus 

give the uses a sought of cultural identity. The use of Cultural features to add extra value to products 

will not only benefit the economy but also allow growth of a society as well as promote the 

uniqueness of a local culture in the global market. 

 

Cultural product design enables rethinking or reviewing of cultural features and then redefining them 
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in order to design a new product that can fit into society and can satisfy consumers culturally and 

aesthetically (Hoet al., 1996). Moalosi states in agreement that culture-driven research provides new 

knowledge and ways of thinking and dealing with design issues hence laying the ground for creativity 

and erecting the structure for product innovation. With this, design solutions are made sure to match 

the user‘s needs and desires, some of these products even result in changes to the same values and 

behaviors. The primary objective here is to develop an understanding of users‘ values and behaviors 

and hoe they can be translated into viable visual design and informative product design ideas. 

 

  

2.1.6 Exemplars and Design Champions of Suitable Durable Design 

The possibility of creating suitable durable products is so that people might like them even as they 

age and basically have an emotional attachment to the products that they possess. 

 

2.1.6.1 Ceramics 

 

i. Contemporary Ceramics 

 

Contemporary design is that which encompasses a range of style that was developed in the latter 

half of the 20th Century. The pieces feature softened and rounded lines as opposed to the stark lines 

seen in modern design. 

 

Deborah Trella, of Debora Trella Brick House Ceramics Art Center has got leading Design, culture & 

Art inspiration magazine & database that features the best art inspirations, graphic design ideas, fine 

art, paint, design, typography and much more. The below is a newspaper fold casted vase that gives 

the consumer an intricate feel and uniqueness. 
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                               Deborah Trella Contemporary Design. 

                             Source: www.dearart.net-10/11/2019 

 

 

ii. Non-Temporary Ceramics 

Hella  Jongerius  definition  of  Non-Temporary  Ceramics  is  a  range  of  tableware  that  she 

developed through the emphasis on the transition between transparent and white by having the 

tableware immersed partly in the tin glaze. In so doing, she not only focuses attention on the 

production process by making it part of the decoration, but also reveals the color of the Friesian 

clay for the first time in centuries. She also adds to her design an inspiration of simple rural motifs 

and painted outlines inspired by the majolica archives        
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                          Non – Temporary Ceramics by Hella Jongerius 

                              Source: www.tichelaar.com – 10/11/2019 

 

2.1.6.2 Durable Materials 

In regards to the creation of durable suitable products, the following materials were discovered to 

give the best long lived products: 

Soil – soil has been the raw material that has been used for the production of ceramics over a long 

period of years. Clays soil has been used in the creation of spiritual objects that were used for 

celebrating traditional beliefs and also serve as objects of worship in the past, and also in the creation 

of utensils especially kaolinite that was used to make pans and pots. Due to its high porosity, 

earthenware containers must usually be glazed or baked in order to be watertight

http://www.tichelaar.com/
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Figure 2. 11: One of Magdalene Odundo’s Earthenware Arts. 

                    Source: www.pinterest.com – 10/11/2019 

i. Steel 

Research shows that steel once produced becomes a permanent resource because it is 100% recyclable 

without loss of quality (X. Zhang and E. Basson). Steel‘s durability allows for the reuse in countless 

products if enhanced through good design can save natural resources and can be used in the 

production of durable products that are meaningful to the users and that can also cub throw-away 

habits by the users as well. 

                                                

http://www.pinterest.com/
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Figure 2. 12: This art piece was designed by Guenter Scholz, who used these unique sculpted metal 

wine caddies or wine bottle holders are functional works of art. 

                                  Source: www.pinterest.com – 10/11/2019 

2.1.7 Design Process 

Industrial Design 

This section will entail profiles of world renowned designers in the four principles of Product Design 

that is, Leather, Ceramics, Jewelry and Sculpture. The following Designers possess the following works 

stand out. 

 

Ceramics and Sculptures 

World‘s Renowned Ceramics and Sculptures designer Magdalene Odundo possess extraordinary 

intricate designs. Magadalene is a Kenyan Designer born and grew up in Kenya but Settled in the 

United Kingdom in 1972. She pursued her college education and studied Graphics Design but then 

fell top over the heels with art where she exposed her technique in handmade pottery and would 

even travel the world to learn other techniques such as black ware vessel making that is done in 

Mexico. 

According to Emmanuel Coope, an editor of Ceramic Review, her pieces were not only effortlessly 

bridge the ancient and modern but also relate to African and European culture; vessels offering an 

understanding of the pastness of the past, ‘but also of the present. Magdalene has always been 

praised for her elegance and aesthetic appeal portrayed in her works. 

In her very own words, Magdalene Odundo shares what her experience with clay is as, ‘Clay is a 

simple substance with a complex structure playing havoc without and within our kilns, keeping us 

http://www.pinterest.com/
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guessing and daring to change its natural composition. Yet, like an alchemist seeking to make gold, 

I continue to seek to create that ultimate elusive simple vessel which will hold magic for me.’ 

  Her works may be found in Museums and art galleries worldwide. 
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         Magdelene Odundo, Burnished and Carbonized Terracotta 

          Source: www.magdaleneodundo.com – 26/09/1995 

                                   

                                    Polished and Carbonized Terracotta 

                       Source: www.magdaleneodundo.com -26/09/1995 

http://www.magdaleneodundo.com/
http://www.magdaleneodundo.com/
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Magdalene‘s works are a collection of functional sculptural vessels that are carefully crafted and gives 

one the feel different cultural aspects. Odundo's work acknowledges a link to the pottery traditions 

of Africa indeed, in much of Africa, ceramic is a medium primarily associated with female creativity, 

and the anthropomorphic references to the female body in her work literalize that connection 

 

Pottery Processes 

Pottery is the ceramics ware made by potters. It is clay that is modeled, dried, and fired, usually with 

a glaze or finish, into a vessel or decorative object. Clay is a natural product dug from the earth, 

which has decomposed from rock within the earth's crust for millions of years. Clay bodies are clay 

mixed with additives that give the clay different properties when worked and fired; thus pottery is 

not made from raw clay but a mixture of clay and other materials. 

A potter can form his product in one of many ways. Clay may be modeled by hand or with the 

assistance of a potter's wheel, may be jiggered using a tool that copies the form of a master model 

onto a production piece, may be poured into a mold and dried, or cut or stamped into squares or 

slabs. The methods for forming pottery is as varied as the artisans who create them. 

Pottery must be fired to a temperature high enough to mature the clay, meaning that the high 

temperature hardens the piece to enable it to hold water. An integral part of this firing is the addition 

of liquid glaze (it may be painted on or dipped in the glaze) to the surface of the unfired pot, which 

changes chemical composition and fuses to the surface of the fired pot. Then, the pottery is called 

vitreous, meaning it can hold water. 

 

   Raw materials 
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Ceramics‘primary mineral is kaolinite; clay may be generally described as 40% aluminum oxide, 46% 

silicon oxide, and 14% water. There are two types of clays, primary and secondary. Primary clay is 

found in the same place as the rock from which it is derived it has not been transported by water or 

glacier and thus has not mixed with other forms of sediment. Primary clay is heavy, dense, and pure. 

Secondary or sedimentary clay is formed of lighter sediment that is carried farther in water and 

deposited. This secondary clay, a mixture of sediment, is finer and lighter than primary clay. Varying 

additives give the clay different characteristics. Clay comes to a production potter in one of two forms 

as a powder to which water must be added, or with water already added. Large factories purchase 

the clays in huge quantities as dry materials, making up the clay batch as needed each day. 

CERAMICS PROCESS (Steps in the Ceramics processes) 

1. Clay Preparation the step of finding plastic clay body. This can be found by digging your own clay 

that is sought from a type of loam soil, which is quite labor intensive and difficult for urban potters 

of the current generation who often seek to purchase their clay bodies. The sand content is then 

mixed with water until it reaches the satisfaction of the potter. 

           

                                                  Clay preparation 

                                     Source:  Ceramics Art Daily – 13/08/2018 

http://www.madehow.com/knowledge/Glacier.html
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1. Wedging – this is the process of mixing the clay by hand by rotating and pressing a clay 

ball on a surface preferably a table. The purpose of this process is to homogenize the clay 

and to remove all the air bubbles.  This is important because the presence of air bubbles 

in the clay will result to explosions in the kiln as the air pockets expand and bursts hence 

causing a ruin to one‘s piece as well as the piece next to it. 

                         

                                Wedging Removes lumps and airspaces in the clay. 

                   Source:  www.pottery-magic.com -13/08/2018 

2.   Forming – this occurs after the thorough wedging of the clay has been completed. 

There are a variety of methods for forming; 

a)  Slab - this is pottery made with sheets of clay. The pottery is made by hand using rolled 

out sheets of clay to the desired shapes, dimensions and thicknesses of the potter. 

 

http://www.pottery-magic.com/
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            Slab item measured according to the designer’s preference 

                      Source: www.pinterest.com  -13/08/2018 

http://www.pinterest.com/
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b)  Throwing – this is done by spinning a ball of clay on a Potter‘s wheel. The balls placed at 

the center of a turn table that goes by the name wheel-head, which the potter rotates with foot 

power or with a variable speed electric motor. 

 

                           

                                   Image of a potter’s wheel 

                 Source: www.ceramique.poterie.free.fr – 13/08/2018 

                                    

http://www.ceramique.poterie.free.fr/
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                                          Throwing process 

              Source: www.library.onthereiversedge.com-13/08/2018 

mailto:Photo@library.onthereiversedge.com
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c)  Coil – it is a technique of making ceramic forms by rolling out coils or ropes of clay and 

joining them together with the fingers or using tools. 

                          

                                               Coil Item 

                      Source: www.pottery-magic.com –  13/08/2018 

 

                        

                                      Coil Technique of using ropes 

                             Source: www.lakeside.com – 13/08/2018

http://www.pottery-magic.com/
http://www.lakeside.com/
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d)  Pinch – this is a method of shaping clay by inserting the thumb of one hand into the clay and 

lightly pinching with the thumb and fingers while slowly rotating the ball in the palm of the other 

hand. 

                         

                                        Pinching technique 

                        Source: www.jh.pottery.com –  13/08/2018 

                     

                    

                                Production of a pinch pot 

               Source: www.media1.picsearch.com – 13/08/2018 

 

http://Source:%20www.jh.pottery.com
http://www.media1.picsearch.com/
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e)  Slip casting – it is a [process of using aqueous clay, slip, to cast wares using a mold. With this 

method, it is possible to produce many similar items from the same mold. 

                              

 

                                             Slip formation 

                                  Source: www.tokonam.or.jp – 13/08/2018 

 

                               

http://www.tokonam.or.jp/
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                   Slip casting from molds made from plaster of Paris 

                                   Source: www.tokonam.or.jp 

http://www.tokonam.or.jp/
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3.   Drying – when the clay is exposed to air, the drying process begins. As the clay dries, it loses 

water, becomes stiffer and shrinkage begins. However after forming, the clay is wrapped in plastic 

without any holes. The plastic slows down the drying process to ensure that when you return several 

days later, your pieces are still workable. If holes are poked in the plastic, it speeds up the drying 

process. Depending on the clay, if your work is not covered or adequately covered, it may dry too 

fast causing cracking or warping. 

4.   Leather hard - this is when the pieces have dried for a few days in plastic and have reached a 

stage of partial hardness. Thus stage of drying is characterized by a loss of water through evaporation 

that results in clay‘s stiffening and losing some flexibility. It is hence time to refine the clay, carving 

out the excess clay, adding handles and decorative elements etc. once the clay has dried beyond this 

stage, no more shaping can be accomplished. 

5.   Green ware – this is when a piece of pottery has completely dried, which means that it has lost 

water completely through evaporation and has no flexibility. At this point, thee clay can be fired or 

it can also be carved into after receiving a couple of coats of underglaze, a technique known as 

sgrafitto. Sand down or smoothing out of imperfections can be done here and is a lot easier as long 

as the green ware is handled with care and not pressed down too hard as even the slightest amounts 

of pressure can cause it to break. 

6.   Bisque Firing – after work has dried to green ware and have accumulated to fill the kiln, they are 

loaded into the kiln for the first two firing. The temperature used at this stage is approximately 1800 

F that causes the ware to harden making it easier to handle without breaking during the glazing 

process. Also, clay fired at this point retains its porosity, which is the ability to absorb liquid. The 

liquid part of glaze which is water is absorbed by the pores bisque ware, and the glassy materials in 

the glaze are left deposited on the surface of the bisque ware. Bisque process therefore makes glazing 

easier. 
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7.   Glazing – decoration at times is applied using an underglaze, if the designs complicated it can be 

fired before the glazing application in order to stabilize the color. A Glaze is a mixture of ground 

glass, clays, coloring materials and water. It can be applied to the bisque pot by dipping, pouring, 

spraying, brushing, sponging, or a combination of these techniques. The footing or bottom of the 

piece should be free of glaze to avoid it from getting stuck in the kiln during firing. If the bottom of 

a piece must be glazed then it is possible to put the piece on stilts for firing. 

8.   Additional firing - it is done to achieve color and surface effects that are not possible in glaze 

firing. These effects include lusters, china paints and decals. These technique are fired at extremely 

low temperatures of 1300 F and because of this, brighter colors and luster are possible to be 

achieved.at this low temperature, the underlying glaze does not even melt instead, the luster, china 

paint or the decals melts onto the glaze and fuse semi-permanently. Hence abrasion will erode this 

coating and eventually it will be gone or muted by time. 

 

2.1.8 Jewelry and Leather Work 

Various renowned designers have come up to showcase their works in line to move with modernity 

carefully not forgetting to have a touch of culture into their designs. Some of these designers are local 

designers and therefore they pick up cultural aspects and incorporate them into their designs. 

Adele Dejak 

The first designer to be focused on Adele Dejak is a Kenyan Brand owned by a Nigerian. The brands 

deals leather and jewelry. The brands aesthetic is homegrown in Kenya with a fusion of African 

contents vibe with inspirations ranging from local Kalenjin to the Tuareg of West Africa. Adele creates 

handmade modern accessories for the modern, sophisticated and multidimensional human. Her 

products range from jewellery pieces, house décor to leather and 35 leso bags. She not only treasures 
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Africa‘s culture but also its craftsmanship. She is a practitioner of durable design via her use of material: 

leather, cow horn, cow born, copper and recycled brass. 

 

 

 

 

           Adele Dejak’s model showcases some of her Culture Inspired Jewelry pieces. 

                             Source: www.instagram.com - 26/9/2018 

http://www.instagram.com/


44 
 

 

 

 

 
 

 

Penny Winter 

Penny Winter is an Irish Born designer who settled in Kenya. Penny‘s  vision  was to  turn beautiful 

raw, African materials into something worth wearing and she sources all of her materials  herself.  She  

is  often  to  be  found  bumping  along  the  dusty  back  streets  of Nairobi on her mountain bike 

looking for unusual objects or working alongside Kikuyu horn carvers and Kamba stone setters who 

help her achieve her striking accessories. 

 

       

        Penny’s jewelry piece. Most of the material that she uses include, Cow Horn, Brass and Rubies 

                                    Source: www.pennywinter.com – 26/09/2018 

 

Yallo Leather 

Yallo Leather is one of the Countries‘ leading manufacturer and Designer of leather bags. Yallo Leather 

designs products that serve a growing population of passionate, vibrant and focused professionals. 

They consistently produce products that meets the market trends and the industries demands. Their 

products range from laptop bags to document covers and wallets. Yallo Leather product offer their 

http://www.pennywinter.com/
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consumers with a professional and clean look that allows them to display class and confidence. 
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Yallo Leather meets the market trend and industry demands. Materials used in the design of these 

products are pure leather and sometimes they are adorned depending on the customers’ preference. 

                                 Source: www.yalloleather.co.ke – 26/9/2018 

 

2.1.9 Summary 

The use of cultural design that is relevant can be implemented to cater for solutions that meet a 

society‘s particular needs. The use of cultural elements is product design can as well provide aesthetic, 

functional and suitable attributes to the users as well as ensuring there is an emotional attachment. 

 

 

 

 

http://www.yalloleather.co.ke/
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3 CHAPTER THREE 

3.1 RESEARCH METHODOLOGY 

This chapter will cover the methodology to be used by the researcher when collecting data and finally 

processing it to information that will assist in the creating of products for the residential homes. The 

target population will be identified, sampling methods that will be used will be stated. The data 

collection analysis and presentation measures will be identified and applied in this chapter. 

3.1.1 Research design 

This research applied a case study research method. A case study is an in-depth study of a particular 

research problem rather than a sweeping statistical survey or comprehensive comparative inquiry. It 

is often used to narrow down a very broad field of research into one or a few easily researchable 

examples. The case study research design is also useful for testing whether a specific theory and model 

actually applies to phenomena in the real world. It is a useful design when not much is known about 

an issue or phenomenon. 

 According to Kirk and Miller (Miller, 1986), there are four phases to qualitative research: 

intervention, discovery, interpretation, and explanation. The research design is usually developed in 

the intervention phase and for this research, the intervention phase consisted of conducting a 

literature review and executed through establishing the sources of pre-existing literature on culture. 

Following the literature review, the researcher went on to the second phase of the research design in 

which the principles, ideologies, and qualities that characterize culture were identified. The assessment 

criteria for these principles, ideologies, and qualities are established based on previously validated 

criterions as in chapter five of this study. The discovery phase proved to be the platform from which 

the researcher conducts data collection that produces information on the particular phenomenon 
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being studied.  This stage was conducted by the researcher as
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Methodology and it is what this chapter three is based on.   Information was revealed upon 

conducting and organizing the information gathered from the literature search. The fourth phase, 

which   conducted   after   data   collection   provides   an   insight   into   the   methodology   

by communicating the interpretation of the message behind the research conducted. 

3.1.2 Target Population 

Before a research is done, the target group population must be identified. The target population 

refers to the entire group that a researcher is interested in researching and analyzing. A sampling 

frame is drawn from the target population. The geographical scope of the research are Villa care 

limited residential homes and all the real estate companies that are based within. This companies 

provide homes for any age group, any career an individual has taken, and any persons in 

generally whether a young couple or old couple it doesn’t matter. For this research, the 

employees from the restaurant make up the area of interest. The population is approximately 25 

employees in the restaurant. 

3.1.3 Sample Population 

Population sampling is the process of taking a subset of subjects that is representative of the entire 

population. The sample must have sufficient size to warrant statistical analysis. Sampling is done 

usually because it is impossible to test every single individual in the population. It is also done to 

save time, money and effort while conducting the research. 

Still, every researcher must keep in mind that the ideal scenario is to test all the individuals to 

obtain reliable, valid and accurate results. If testing all the individuals is impossible, that is the 

only time we rely on sampling techniques. Performing population sampling must be conducted 

correctly since errors can lead to inaccurate and misleading data. 

http://jan.ucc.nau.edu/~mid/edr610/class/sampling/procedures/lesson5-1-1
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                                  Table tabulating the sample and population. 

 

3.2 Types of Sampling 

Non-Probability Sampling 

In this type of population sampling, members of the population do not have equal chance of 

being selected. Due to this, it is not safe to assume that the sample fully represents the target 

population. It is also possible that the researcher deliberately chose the individuals that will 

participate in the study. 

Non-probability population sampling method is useful for pilot studies, case studies, qualitative 

research, and for hypothesis development. This sampling method is usually employed in studies 

https://explorable.com/pilot-study
https://explorable.com/case-study-research-design
https://explorable.com/qualitative-research-design
https://explorable.com/qualitative-research-design
https://explorable.com/research-hypothesis
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that are not interested in the parameters of the entire population. Some researchers prefer this 

sampling technique because it is cheap, quick and easy. 

 

Probability Sampling 

In probability sampling, every individual in the population have equal chance of being selected 

as a subject for the research. This method guarantees that the selection process is completely 

randomized and without bias. 

The most basic example of probability sampling is listing all the names of the individuals in the 

population in separate pieces of paper, and then drawing a number of papers one by one from 

the complete collection of names. 

The advantage of using probability sampling is the accuracy of the statistical methods after the 

experiment. It can also be used to estimate the population parameters since it is representative of 

the entire population. It is also a reliable method to eliminate sampling bias. 

Convenience Sampling 

Here the samples are selected based on the availability. This method is used when the availability 

of sample is rare and also costly. So based on the convenience samples are selected. For example: 

Researchers prefer this during the initial stages of survey research, as it’s quick and easy to deliver 

results. 

Purposive Sampling 

This is based on the intention or the purpose of study. Only those elements will be selected from 

the population which suits the best for the purpose of our study. For Example: If we want to 

understand the thought process of the people who are interested in pursuing master’s degree then 

https://explorable.com/research-bias
https://explorable.com/statistics-tutorial
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the selection criteria would be “Are you interested for Masters in..?”All the people who respond 

with a “No” will be excluded from our sample. 

Quota Sampling 

This type of sampling depends of some pre-set standard. It selects the representative sample from 

the population. Proportion of characteristics/ trait in sample should be same as population. 

Elements are selected until exact proportions of certain types of data is obtained or sufficient data 

in different categories is collected. For example: If our population has 45% females and 55% 

males then our sample should reflect the same percentage of males and females. 

 

Referral /Snowball Sampling 

This technique is used in the situations where the population is completely unknown and rare. 

Therefore we will take the help from the first element which we select for the population and 

ask him to recommend other elements who will fit the description of the sample needed. So this 

referral technique goes on, increasing the size of population like a snowball. 

 

3.3 Sources of Data 

For this research study, the researcher will use two types of data collection to articulate the 

research problem: primary and secondary data. Primary data will be derived from answers 

respondents give during the engagements with the researcher, going to the site personally, having 

experts to converse with and engaging the customers. 

Secondary data will be and has been obtained from books, the internet, other design works, the 

existing design styles and other random sources. The data information which is derived from the 
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problem statement, will be assessed on the creation of products with inspiration or incorporating 

the Swahili culture. 

3.3.1 Tools used in Data Collection 

Photography: Photographs will be taken of the site as a way of collecting data. They will be 

analyzed and reports done on the findings will be recorded. The photographs will include the 

spaces of the interior, exterior and landscape of the area of study. 

Interview: Is a verbal communication between two people with the objective of collecting 

relevant information for the purpose of research. It creates an informal relaxed environment that 

allows the interviewer to ask questions and get feedback from the interviewed. 

Observation: This refers to the researcher taking time at the area of research just to see what 

happens and how things naturally interact without the researches interference. It enables one to 

observe behaviors and emotions in a natural setting that would otherwise not be perceived. It 

enables one to gain insight about the group that cannot be obtained in any other way. 

Documental Revision Documental Revision falls under secondary data because information is 

already available. It was only used where the information found was relevant and suited the 

study.  

3.3.1.1 Data Analysis Tools 

 There are five stages of data analysis employed in the study: 

i. Transcribing of all data: all data formed was converted into written form so as to be able 

to make sense out of the field data 

ii. Organizing of data: after data had been transcribed, large amounts of information were 

left which were then organized according to the research questions they answered. 

iii.  Coding data: the data is then categorized according to codes whereby a code is often a 
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word or a short phrase that summarizes a certain theme of the data. This step helps in 

giving meaning to the data collected 

iv. Validation: This step was taken to ensure the information gathered is accurate and 

reliable. To achieve this, the information analyzed was reviewed by the respondents. 

v.  Concluding data analysis: finally, the research outcomes were linked to the research 

objectives and recommendations sought for all the problems stated. 

 

 

3.4 DATA PRESENTATION 

The data collected through participation and observation will be analyzed by the researcher 

through reading and reviewing data then writing of notes as reviewing of field notes. 

Drawing: The researcher will draw sketches and plans of the free spaces of the villa care limited 

residential homes that of the existing space and the possible recommendations for the space. 

Photography: Photographs will be presented complimented by descriptions to explain the 

circumstance and their relevance to the research. There are several products an individual cannot 

explain without the use of photographs to understand the environment better. 

Narratives: Notes taken throughout the research will be taken into account and they will be 

explained in form of narratives. They will be discussed in different segments of the paper as is 

relevant. 

Pie charts: Diagrammatic pie charts presentation will be used in presenting illustration. They are 

useful to organizing data in order to see the size of components relative to the whole and are 

particularly good at showing proportional data. 



55 
 

 

3.5 CONCLUSION 

Qualitative research is an interpretive methodology that will provide an excellent way of 

identifying in depth information about a subject especially concerning under researched areas. 

Sensitive topics or groups that are hard to reach can be cost effective. 

The aim of the researcher is to go deep and find out more on the Swahili culture. In this case, the 

researcher could find about the religion, the arts, the designs, the clothing, and way of living, 

religion, type of food, building blocks, families, origin and so forth. In addition to applying the 

culture in products that can be used in Swahili dishes restaurant. 

 

4 CHAPTER FOUR 

4.1  SITE ANALYSIS AND INTERPRETATION OF FINDINGS 

4.1.1  Introduction 

This section will focus on the results and findings obtained from the restaurant analysis, interviews 

and the Google Form that was filled by respondents. The information presented in this section is 

based on the first three research questions/objectives of this project. The information is presented 

in the form of tables, pie charts and narrative format. 

 

4.1.2 The Specific Objectives 

 To explore how the Swahili cultural aspects , styles, art can be applied to redesign the 

interior and exterior spaces of the Swahili dishes restaurant homes in a unique way . 

  To investigate to what extent the Swahili culture has been applied in designs of the 

Swahili dishes restaurant. 
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 To establish how the Swahili culture can be applied in the creation handmade products 

to create beautiful unique pieces of art in the four areas of product specialization  

 To propose the Swahili culture and hand made products to be merged to design visually 

attractive, interactive and functional exhibition and display units that permit successful 

visual communication. 

 

4.2 TARGET AUDIENCE RESPONSE RATE 

The researcher administered the Google Form to 20 people who are conversant with the 

restaurant and scheduled to interview 4 set directors face to face. Of the 20 people who were to 

fill the Google Form questions, only 15 responded. For the interviews, ladies and gentlemen 

employees, guards, supervisors, managers and directors were interviewed. The interviews were 

done over the telephone. The response rate was 75%. 
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                                      Percentages of the research. 
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4.3 HISTORICAL BACKGROUND OF THE MALINDI SWAHILI DISHES 

RESTAURANT 

Swahili dishes restaurant is located on Gaberone Road off Luthuli Avenue, CBD, Nairobi. The 

restaurant is commonly known for their exquisite Swahili cuisines which are freshly cooked. 

Malindi Dishes is a small eatery in the CBD known for its traditional Swahili fare. Dishes are served 

canteen-style at the counter. The Swahili canteen serves great food from the coast, including pilau 

(curried rice with meat), birianis (spicy rice casseroles) and coconut fish, with side dishes such as 

ugali (a maize- or cassava-based staple), naan, coconut fish, biryani, tandoori and chapatis and 

rice. True to its Muslim roots, it’s closed for prayer at lunchtime on Friday. 

 

4.3.1 Qualitative Analysis 

This Research began on the 20
th
 October, 2019. The research basically began by researcher 

attending the first lecturer of the First semester of the year 2018-2019. The lecture was about the 

introduction to Research Methodology, and more specifically the how to go about the project 

report. Several insights were given by the Supervisor on how one should go about developing 

the project report. The Researcher was then given two weeks to come up with a problem and a 

solution that would solve the problem including the title of the project report. 

On 20th November, 2019, the researcher came up with an idea of solving the issue of engaging 

the restaurant with Swahili themed products but upon presentation to the supervisor, it was 

proved not workable and so had to be rethought. On 3rd January, 2020 the researcher then 

visited the Malindi Swahili Dishes and managed to come up with several problems. Among them 

are: 

Lack of Swahili themed products 

There was lack of Swahili themed products within the space shown in the image. All the products 
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that are available do not have a specific theme hence being a problem. The walls of the space are 

not decorated in any way to symbolize the Swahili culture. 

The Swahili are fascinating, with a rich and exciting culture therefore the researcher opted to 

create products that are Swahili themed. 

  

 

Malindi Swahili Dishes Restauranr 

Source by author 10/01/2020 
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The interior of the restaurant is dull. 

 The Space required a touch of youthfulness so as to attract more youth. The space has dull and 

not inviting colors on the walls and ceilings therefore many clients who visit the restaurant range 

from a specific age group. The restaurant is old thus the paint on the walls and ceilings have faded 

over time. 

  

          

 

Malindi Swahili Dishes Restaurant 

Source by author 10/01/2020 
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Cutlery not Swahili themed. 

There was noted to be a problem with the cutlery sector in that they are not well decorated to 

the theme of the restaurant. The cutlery is just basic cutlery hence finding it a problem. They have 

both plastic and glass cutlery. 

The Swahili culture are very detailed when it comes to their products thus the researcher opted 

to create very detailed decorative cutlery. 

                            

Malindi Swahili Dishes Cutlery 

Source by author 10/01/2020 

 

Entrance of the restaurant 

The entrance of the Malindi Swahili Dishes Restaurant is not attractive hence many of the youth 

and mostly females will shy away from entering such a place. 
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Malindi Swahili Dishes Restauarnt 

Source by author 10/01/2020 

 

Food area is not presentable. 

 The area where food is placed to be sold can be improved in that it can be designed to an 

attractive food court which is in a Swahili themed food court. 
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4.3.1.1 Analysis and Evaluation 

After an investigative research carried out, it can clearly be said that The Malindi Swahili Dishes 

Restaurant in Nairobi has not adequately put to place the Swahili culture therefore making the 

space look basic and also not attractive to potential clients and daily customers within Nairobi.  

The key areas of investigation included: jewellery, ceramics, leather and sculpture design. 

 

4.3.1.2 Jewellery 

Most of the ladies who help in serving the restaurant as waitresses wore very minimal jewellery 

that is not expensive or flashy. 

The jewellery that the ladies wore ranged from stud earrings to beautiful dangling earrings. Very 

few of the ladies wore watches. 

 

4.3.1.3 Leather 

Leather products being used by girls are very few and these would be their shoes which are 

Colorful with bright laces, and others had sandals. 
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4.3.1.4 Sculpture 

There are no sculptures in the restaurant. 

4.3.1.5 Ceramics 

The products used by children to eat were mostly made of plastic and those for adults were 

mostly metal like commonly known as sinia. Serving of juice is served with a glass. 

All in all, the Malindi Swahili Dishes Restaurant serves amazing delicious Swahili cuisines but the 

products used for the space are very basic and non-attractive to the potential clients. 
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5 CHAPTER FIVE 

5.1 SUMMARY FINDINGS CONCLUSIONS AND RECOMMENDATIONS 

 

5.1.1 INTRODUCTION 

 

In this chapter, I shall interpret the data collected and findings to come up with conclusions and 

also recommend on the appropriate solutions for the design problems that I identified. 

 

5.1.2  SUMMARY OF DATA ANALYSIS/FINDINGS 

While on site, I documented by writing down notes during the time the employees were 

not so busy and during the interview of the managers and supervisors from which I 

reconstructed the original comments, observations. This helped me to keep track of the 

rapid growing volume of notes and encouraged my conceptualization and strategizing. 

During the interview data, I identified some of the most important areas to focus on for 

improvement which included having a renovation in order to attract the youth as well. 

Finally, the conclusions I made on the research study is strengthened by an honest and informative 

account about how I interacted with the employees and some clients in the restaurant. I 

encountered minimal problems because the restaurant managers and supervisors are very friendly 

thus made everything smooth. 

 

 

 

 



66 
 

5.1.3  RECOMMENDATIONS 

5.1.3.1  LEATHER 

 

Hide have been used traditionally in Kenya for decades as a form of covering and for storage items 

such as bags. Hides and skins have been used in the traditional society as clothing. This uses cuts 

across all cultures in Kenya and has also been incorporated in the fashion industry. Other creative 

have even managed to make leather in jewelry. Hides and skins were also used decoratively as 

wall hangings, table mats and floor mats. Researcher therefore recommends a continuity in this 

tradition where by leather can be used as an element in furniture upholstery, floor and table mats, 

and wall hangings and as a container. With this, the researcher recommends that the leather be inn 

form of writings, laser cutting and engraved stamp and motifs. I intend to incorporate leather with 

wood and using the Swahili Henna patterns as a source of inspiration.  

 

5.1.3.2 SCULPTURE 

 

Sculpture is the branch of visual art that operates in three dimension. It is the art or practice of 

shaping figures or designs in the round or in relief. There are two main methods of making 

sculptures:- 

a)  Carving material e.g. wood or stone. 

b)  Modelling forms by adding pieces of material e.g. clay. 

Sculptural forms in Kenya are majorly statues of leaders, saints in church, and basically live human 

form sculptures. The Swahili did not quite have traditional sculpture but the art forms that they 

possess can be incorporated into design in the production of functional sculpture. 

However, the sculptures are not are not common within the Malindi Swahili Dishes space, but it  
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was  noted  that  they  would  be  appreciated  if  they  portray  aesthetics  and functionality. The 

researcher also recommends that the sculptures include, identity, meaning and the traditional 

meaning of the designs in production. The sculptural forms proposed to be created will use the 

materials like leather, glass, metal and wood as the use of these materials will promote durability. 

Using this materials will create long-lived products. Researcher proposes that sculptural forms can 

be in form of lighting, mats or wall hangings. 

 

5.1.3.3 JEWELLERY 

Jewellery is mostly associated with fashion trends, and fashion is known to encourage throw-

away habits when trends become obsolete. Researcher recommends the creation of cultural 

durable products to create objects that are not only aesthetically appealing but also meaningful to 

the persons using them. That despite from following function, the products should also be in a 

position to teach these cultural values. The researcher therefore proposes that the pieces to be 

durable and stay fashionable in all season. This study therefore recommends the use of the 

durable materials that have been studied in the literature review to be used in the creation of 

jewelry pieces. Proposed materials are leather, brass, chain, wood and ceramics. In as much as 

jewelry is associate with female adornment, the researcher intends to have jewelry that cuts 

across all gender. 

 

 

5.1.3.4 CERAMICS 

I will use clay into making ceramic products using ceramic techniques such as 

throwing method, slab method and hand building. The products I will design include  

Decorative center pieces, beautiful Swahili pots and Swahili themed cutlery. 
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                                                APPENDICES 

1.Leather work 

 

Unisex shoes 

Source ; Researcher’s own 
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Unisex pocket bag 

Source; Reseacher’s own 
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Hair Clips for women. 

Source ; Researcher’s own 
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Key holder 

Source ; Researcher’s own 
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Ceramics and Jewellery 

 

Decorative piece 

Source ; Researcher’s own 
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Ceramic Serving Spoons 

Source ; Researcher’s own 
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Ceramic Flower Pot 

Source ; Researcher’s own 
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Ceramic Flower Pot 

Source ; Researcher’s own 
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Sculpture and Jewellery 

 

Sculpture and Jewellery 

Source ; Researcher’s own 
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Sculpture 

Source ; Researcher’s own 
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Sculpture and jewellery 

Source ; Researcher’s own 
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Wood/Metal 

 

Mug Holder 

Source ; Researcher’s own 
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Decorative Mirror 

Source ; Researcher’s own 
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Coconut Décor 

Source ; Researcher’s own 


